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The Extent of Girls' of Tulkarm Awareness of Methods of Preventing Exposure to Electronic
Blackmail via Social Networking Sites and the Internet
(Cdoudd (d>giall wudll daals) Goles dazma sby) .o
Dr. lyad Mohammad Amawi, Al-Quds Open University, Palestine

Abstract:

This study seeks to identify the extent of awareness of Tulkarm girls of methods of prevention
from exposure to electronic blackmail through social networking sites and the Internet. The
researcher used the descriptive approach, and the study sample consisted of (230) girls over the age
of 22 years. The researcher designed a questionnaire consisting of (22) paragraphs as a main tool for
collecting information related to the study .

The study reached several results, the most important of which are: the general level of
awareness of the girls regarding methods of preventing exposure to electronic blackmail via social
networking sites and the Internet was very high, as the total score reached (89.51%), and the highest
levels of awareness were expressed by the respondents with the phrase “I deal with virtual
acquaintances on social networking sites with caution and extreme vigilance” at a rate of (95%), and
the lowest phrase that received a rate of (84.80%) was “I avoid opening side conversations with
people | do not know on social networking sites”.

The results also indicated that there were significant differences between the standard
deviations of the respondents’ responses regarding their awareness according to the educational
qualification variable. The level of awareness among girls with a diploma or bachelor's degree was
higher than the level of awareness among those with a secondary school degree or less. The results
also indicated that there were no significant differences between the standard deviations of the
respondents’ responses regarding their awareness according to the variables: marital status, and the
number of hours spent browsing social media sites.

Keywords: Girls awareness, prevention methods, cyberbullying.
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The impact of sports media on the formation of sports public behavior in Egypt:
A study in the phenomenon of intolerance
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Abstract:

The media, in its public and sports image in particular, is a vital component of the structure of
contemporary societies. Sports and media are interdependent, with the media contributing to the
refinement and development of the sports system, and the research aims to identify the positive and
negative role of sports programs in the nature of their handling of the issue of riots and sports

intolerance.

And the kinds of sports in which manifestations of intolerance occur, the researcher used the
descriptive method of survey because it is the best curriculum and facilitated to achieve the research
goals. A random sample of 300 workers and students at Al-Arish University and, more importantly,
the need to adhere to basic principles in the production of television sports programs, Sports
programs should be interactive and encourage dialogue and exchange between the media and the

public.

Systematically orienting and replicating positive messages to solidify and change negative
attitudes about sport fanaticism and riots, and that football is the most game in sports that advocates
intolerance and this shows that intolerance in football is high, while intolerance in other sports is
virtually non-existent. Sports media has a role to play in disseminating sports awareness and
promoting and acquiring good sporting values and standards among the sporting public, thus
distancing them from intolerance, and proposed a series of proposals to develop sports media and
reduce intolerance, including raising awareness, controlling media content, building bridges of

communication, developing media cadres, and changing perceptions of intolerance.

Keywords: sports fanaticism, media concept, media concept, sports media.
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1. INTRODUCTION :

Media, in its general and sports image in particular, is a vital element in the structure of
contemporary societies. Sport and media are linked by a mutually complementary relationship. The
media contributes to the refinement and development of the sports system, while sport provides the
media with rich and attractive content. This relationship goes beyond entertainment and pleasure to
include influencing social behaviors, including violence, rioting and belonging, given the ability of
sports media to reach wide segments of the public, and thatit represents an influential tool in shaping
public opinion and guiding behaviors. Therefore, the pivotal role of sports media in reducing violence
and sports intolerance and achieving a safer sports environment emerges, hence the importance of
research and the need for it.

Morteza, Alaa (2021) pointed out that there is a study conducted on a sample of the Spanish
public, the results of which showed that the majority of the masses that carry out acts of violence, riot
and intolerance follow certain newspapers without others, and this shows the importance of the
media and its role in reducing aggressive behavior, riots, violence and sports intolerance (Morteza,
Alaa 2021, p. 1).

The researcher believes that sports media has a great impact on shaping sports mass behavior,
as it can contribute to increasing the intensity of intolerance and violence by repeating violent scenes
and inciting the masses to hostility and hatred towards the competition, and this continuous
repetition of aggressive content works to establish negative mental stereotypes among viewers, and
encourages violent behaviors in the stands and outside. On the other hand, media can play a positive
role in reducing intolerance by adopting a discourse that respects diversity and difference, by
avoiding incitement and encouraging violence, and focusing instead on noble sports values such as
the spirit of cooperation and mutual respect. Media can also contribute to building bridges of
communication between different audiences, and promoting national unity by highlighting the

positive role of sportin bringing peoples closer together.

Through the researcher's follow-up of the Egyptian sport -especially the football game - he sees
in many sports matches in Egypt unsportsmanlike behaviors that exceed the limits of honest
competition, as the sports scene turns into an arena for violence and sabotage, and these behaviors

are manifested in the spread of quarrels, marches and demonstrations targeting the opposing team
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(the events of the match of the Egyptian Al-Ahly and the Egyptian club Al-Bursaidi on February 1,
2012, which killed 74 people and injured hundreds, according to what the Directorate of Health
Affairs in Port Said announced, and the events of the Air Defense Stadium and the stampede on the
gates of the Air Defense House Stadium in Cairo, which resulted in the killing of 22 football fans on
February 8, 2015 before the match and the ¢sb ¢ULs;ll Enppi Club). At the level of the teams, the
2010 FIFA World Cup qualifiers, specifically in November 2009, events enraged Arab public opinion.
After the first and second matches between the teams of Egypt and Algeria, unrest and violence

erupted into straining diplomatic relations between the three countries: Egypt, Algeria and Sudan.

A playoff match was used in Sudan to determine the final qualifier for the World Cup, which
was decided by the Algerian team in its favor, and the Zimbabwean brick that killed the dream of 60
million Egyptians on February 28, 1993 in the national team match and the Zimbabwe national team
in the sixth and final round of the 1994 World Cup qualifiers organized by the United States of
America and others - as well as acts of vandalism of public and private property. These aggressive
behaviors are not limited to shameful chants and insults, but extend to violent acts that threaten
security and public order and undermine sustainable development efforts. It is clear that these
behaviors are contrary to the moral and religious values and principles that call for tolerance,

moderation and moving away from violence and hatred.

1.1. Problem of research and questions:

The sports media landscape has undergone a radical transformation in recent times, as
competition between sports channels has moved from a framework of constructive sports criticism
to personal conflicts and public settling of scores. This shift has crossed professional boundaries,
causing the spread of hate speech, insults and the exchange of unjustified accusations. This
development, in turn, has led to the escalation of sports intolerance and the encouragement of violent

behaviors among the masses.

Therefore, the researcher believes that this phenomenon raises fundamental questions about
the role of sports media in shaping sport’s public opinion and its impact on the behavior of the

masses, and does sports media contribute to promoting sportsmanship and moral values or does it
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exacerbate conflicts and societal divisions? The role of the prominent and fundamental media in
trying to overcome the spread of the phenomenon of intolerance and sports intolerance, and the
problem of research is crystallized in knowing the role of sports media in overcoming the
phenomenon of sports intolerance, and therefore we will seek through this study to answer the

foIIowing questions:

A. Do sports media play a role in disseminating sports awareness that promotes the acquisition
of good sporting values and standards among the sporting public, thereby distancing them from

intolerance?

B. Isadherence toimpartiality and media ethics by the sports media a role in guiding the attitudes

and behaviors of the sporting public to renounce violence and intolerance?

1.2. The research aims to:

A. Recognize the positive and negative role of sports programs in the nature of their handling of
the issue of riots and sports intolerance.

B. Identify the causes of sports intolerance and the types of sports in which manifestations of
intolerance occur.

1.3.The importance of studying:

The importance of this study is that it explores a vital role for sports media in the face of a social
and cultural challenge that threatens the integrity of sports societies, namely sports intolerance. As
an influential opinion maker, information holds great responsibility in shaping the behavior of sports
audiences, spreading the values of tolerance and respect, and driving development. The importance

of the study is demonstrated by:

A. Closing the knowledge gap: This study seeks to bridge the gap in scientific research on the
complex relationship between sports media and mass intolerance, especially in the Egyptian context.

B. Deepening understanding: This study deepens our understanding of the underlying causes of
sports intolerance and how the media contributes to its promotion or reduction.

C. Developing effective strategies: The results of this study will help to develop more effective

strategies to counter sports intolerance, whether in the media, sports institutions, or civil society.
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D. Decision-making support: The results of this study can benefit decision-makers in the field of
sport and media, making thoughtful decisions that contribute to building a more peaceful and
tolerant sports community.

E. Encouraging scientific research: This study is expected to encourage other researchers to
conduct in-depth studies in this field, thus contributing to building an integrated knowledge base on
sports intolerance and media.

1.4.Search Terms:

A. Sports intolerance:

Abdul Moneim, Hanan (1999) defines sporting intolerance as an emotionally charged
psychological trend towards or against a particular player, team, or sporting body, often controlled by
feeling and tendencies rather than mind, and refers to Miziz Abdul Karim, Ghadir Nur al-Din (2006),
that a number of researchers referred to a set of general characteristics that characterize a fanatical
individual regardless of the quality of intolerance, including excess emotion, intellectual closure,
extreme aggression, talk, resorting to loud voices, wanting to control talk, hypersensitivity, and
confusing ideas. (Abdul Moneim, Hanan 1999, p. 5), Muaziz Abdul Karim, Ghadir Nur al-Din 2006,

p. 6 (Sharqawi, Fathi, 1983, p. 35)

Zahran, Hamid Abdussalam (1988), Jalal, Nasser Khalil, Abdullah, Husan, and Abdul Mohsen
agree (2016) is an emotionally charged psychological trend against a group, object, or subject that is
not based on rationale, sufficient knowledge, or scientific fact, although there are attempts to justify
it, but it is difficult to modify it. And it makes man see what he should only see, and he doesn't see
what he doesn't like to see. He blinds, stigmatizes, and distorts the perception of reality and the
dimension of the individual and the group of feeling, thinking, perception, and behavior in ways
consistent with the direction of intolerance. (Zahran, Hamid Abdussalam, 1988, p. 18), Jalal, Nasser

Khalil, Abdullah, Husan, Abdul Mohsen, 2016, p. 305).

The researcher defines sporting intolerance as psychological and social behavior consisting of a

strong and irrational endorsement of a particular team or sports club, accompanied by a heavy
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hostility to competing teams. This intolerance is manifested in aggressive behaviors, extremism of
opinion, rejection of dialogue, and disregard for facts that contradict a fanatic's beliefs. Procedural

Definition
B. Sports programs:

Information programs with a variety of sports content, such as exclusive news, field reports,
technical analysis, interviews with athletes and coaches, and talk shows discussing pressing sports
issues. These programs seek to provide accurate and comprehensive information on the world of

sport, cover various sports, and meet the needs of different segments of the public.

C. Media Concept:

The media means all means and tools that convey to the receiving masses what is going on
around them through hearing and sight, and there are those who believe that the media is: "Which is
embodied in radio, television, newspapers, magazines, books, cinema and advertising, and it is one
of the most important reference institutions that affect the personality, values, ideas and practices of
young people at the long-term level (Muaziz Abdul Karim, Ghadeer Nour Al-Din, 2016, p. 9).

The sports media is: "The process of disseminating sports news, information and facts and
explaining the rules and laws of sports and sports activities to the public. It aims to spread sports
culture among members of society for the development and awareness of the athlete.” Itis part of the
private media because it is a private media concerned with sports issues and news and athletes.

Maaziz Abdul Karim, Ghadeer Nour Al-Din (2016) agrees with Al-Hamahmi Muhammad, Saeed
Ahmed (2009) that:" The media in the sports field, after that system, is concerned with disseminating
news, information and knowledge related to this sports field and with presenting and interpreting the
rules, laws and principles governing sports and various games and governing sports competitions,
which are concerned with clarifying scientific and sports visions through mass media for the purpose
of spreading the culture related to this field among citizens, developing their positive attitudes
towards practicing physical and sports activities and directing them to invest leisure time in following
sports events (Maaziz Abdul Karim, Ghadeer Nour Al-Din, 2016, pp. 7-10), (Al-Hamahmi
Muhammad, Saeed A.Hamad, 2009, p. 53).
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1.5. Previous studies:

a) Thestudy "Al-Zayoud, Khaled Mahmoud, Abdul Razzaq, Bassam, Al-Zayoud, and Nayef"
(2016)(11) aimed to identify the importance of sports electronic newspapers in shaping public
opinion towards sports from the point of view of the students of the Faculty of Physical Education at
Yarmouk University. The researchers used the descriptive approach in the named method through
an application to a randomization of (216) students. The results of the study indicated a high level of
the role of sports electronic in shaping public opinion from the point of view of students and in all
fields, the professional field, the field of general features of electronic newspapers, the field of sports
culture, and the field of mihrabiyyah. The results of the study also showed that sports electronic
newspapers are important in shaping public opinion towards male sports, unlike females, and that
they are important in shaping public opinion from the point of view of the study sample.

b) The study of "Al-Harbi, Khalid bin Suleiman Ghazi, Mazloum, Muhammad Jamal"
(2016)(1) A study entitled "The Role of Sports Media in Promoting National Unity". The study aimed
to identify the extent to which the public is aware of the reality of Saudi sports media, and to identify
the role played by social media as one of the sports media in threatening national unity, and to
develop a vision of how to develop the roles of sports media in promoting national unity. The study
community is composed of football fans in Riyadh. The sample size was (384) randomly selected, and
the researcher used the descriptive analytical approach. The most important results were:
administrative and legal procedures towards the sports media, and it recommended re-evaluating the
stigmatization of moderation and moderation in the professional media offering.

c) The study of "Muhammad, Ahmed Adam, Ali Al-Sir Muhammad, and Al-Wad ', Hakim
Yusuf" (2015)(7), which aimed to identify the reasons for the people in the Sudanese football
stadiums from the point of view of the public and between administrators and media professionals.
The researcher used the descriptive analytical approach on a sample of (20) individuals working in
the sports field, and the study found that one of the most important reasons for the people in
Sudanese football stadiums is ignorance of the laws and regulations of play, the low cultural level of
the public, the low level of aggression among players, the poor performance of referees and the

overcharging of players.
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d) The study "Abu Tami ', Bahgat" (2014)(9) . The study aimed to identify the role of sports
media in Palestinian stadiums. The researcher used the descriptive survey method on a random
sample of (243) Palestinian football professionals for the 2013/2014 sports season. The results of the
study showed that sports media contributed to an average role in reducing the phenomenon of
intolerance in Palestinian stadiums. The researcher recommended the need to work to reduce the
phenomenon of intolerance and crowd rioting through the positive roles of sports media and
promote it.

e) Study "Dimmock J. & Grove J." (2005)(15) and aimed to find out (the impact of intolerance
on professional sports teams in Australia on a sample of (231) fans, and the researcher used the
descriptive approach in the survey and questionnaire as a tool to collect data and information, and
the results found that the more intolerant fans of a particular team were less in control of their
aggressive behaviors in matches.

f)  Study "Carnibella., G, Fox, K. McCann, J., Marsh, P. (1996) (14) With the aim of identifying
violence in European football stadiums, as well as identifying the behavior of football fans in a group
of European countries, the study used the descriptive approach, where the questionnaire was taken
on a sample of football fans, and another sample of provocateurs. The results of the study showed
that the media plays an important role in the behavior of football audiences.

g) The study "Sarah Youssef Awad, & Ilham AliAl-Shalabi" (2014) (16) entitled The Role of
Digital Media in the Development of 21st Century Skills among Teachers. The study aimed to
investigate the role of digital media in the development of 21st century skills among primary stage
teachers (grades 1 to 10) in government and private schools affiliated with the Directorate of
Education in Amman in the first semester of 2023/2024, using the descriptive survey approach on
the study sample of (483) male and female teachers selected in a simple random way. The results of
the study showed that the role of digital media in the development of 21st century skills among
teachers came at a (high) level in all fields and on the total grade. The study also showed that there
were no statistically significant differences depending on the variable of specialization and the
supervising authority, and there were statistically significant differences depending on the gender
variable and it was in favor of males.

h) The study of "Morteza, Alaa" (2021) (2) entitled "The Role of Sports Media in Eliminating

Intolerance in the Age of Globalization" - a field study, with the aim of identifying the role of sports
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media in overcoming the phenomenon of riot and sports intolerance in light of the transformation of
competition through sports channels on a sample of Egyptian youth between the ages of 18-35 years,
consisting of 277 singles. The data collection tool was the questionnaire. The most important results
were that one of the most important reasons for the phenomenon of sports intolerance was the lack
of sufficient awareness among the masses and therefore it is necessary to spread sports awareness in
television programs in various sports competitions, and that the most important methods of
overcoming riot and intolerance in stadiums are sports programs and sports media in all its forms by
educating players about the importance of sports, introducing sports spirit and fair play and focusing
on positive behaviors in stadiums and giving them ample space in sports programs.

i) The study of "Moaziz Abdul Karim, Ghadeer Nour Al-Din" (2016) (12) The sports media
and its role in confronting sports intolerance, with the aim of introducing the role of sports media in
spreading sports awareness that promotes the acquisition of sound mathematical values and
standards among the sports audience, which keeps them from intolerance, and demonstrating the
role that commitment to neutrality and media work ethics can achieve by the sports media in guiding
the actions and behaviors of the sports audience to renounce violence and intolerance. The
researchers used the descriptive analytical approach that relies on collecting, classifying and
analyzing data, linking their meanings to interpret them, and reaching important conclusions that
contribute to clarifying the relationship between the variables of the current study (sports
intolerance, sports science, and the public) by referring to the literature, the results of some studies,
theoretical and field research, and regional and international experiences in this field related to the

subject of the study..

1.5.1. Contributions:

These studies make important contributions to understanding the phenomenon of sports
intolerance and the role of the media in this phenomenon. They show that sports intolerance is a
complex phenomenon influenced by several factors. The media plays a pivotal role in shaping public
opinion and calming intolerance. The studies also indicate the need for sports awareness and

education programs to counter this phenomenon.
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Based on these studies, sports intolerance can be said to pose a major challenge to sports

communities. To effectively address this phenomenon, action must be taken on several fronts,
including:

a. Media: The sports media must assume its responsibility to disseminate sporting values and
tolerance and move away from intimidation and excitement.

b. Education: Emphasis should be placed on sports education in schools and the promotion of
ethical values and sportsmanship among young people.

c. Laws: Strict laws must be applied to anyone who participates in riots or stadium violence.

d. Cooperation: All stakeholders, including sports clubs, sports federations, the government, and

the media, must cooperate to combat sports intolerance.

1.5.2. Comment on previous studies:

After reviewing some of the previous studies dealing with the research and study of sports
intolerance, both on the part of the public and on the part of players and sports clubs, and the role of
various media, whether press, television, or even sports websites and social mediasites, in increasing
this sports intolerance, the researcher has benefited from these previous studies in formulating
research objectives as well as in identifying the society and sample of the study as well as the

approach used in the research.
1.6. Research curriculums:

The researcher used the descriptive method of survey because it is the best and easiest
curriculum to achieve research goals, and the survey method provides the researcher with
information that enables him to analyze, interpret, and make decisions and reveals the relationships

between the studied variables.
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2. Society & Sample Research:

The research community is made up of young Egyptians aged 18-35 years, as young people are
the age group most affected by the phenomenon of sports violence and intolerance. Arandom sample

of 300 personnel from the University of Al-Arish and the study community was withdrawn.

Survey the needs, ideas, and perceptions disclosed by the individuals of the research sample
through directand open interviews between the researcher and the 30-youth survey sample in which
the dialogue was about the impact of television sports programs and their role in addressing the

phenomenon of riots and intolerance in the football fields through an exploratory questionnaire.
2.1. Means of data collection:

The researcher used the questionnaire form designed by the two researchers (Mu 'aziz Abdul

Karim, Ghadir Nur al-Din) (2016) (12), p. 13).

The research also surveyed theoretical studies, research, and references related to the research
topic.
A. Consultation with a number of specialists in media, psychology, sociology, physical education
and sports.

B. The researcher chose this questionnaire because the percentage agreed upon by the

specialists was a large percentage ranging from 80 to 100%.
2.2. Statistical transactions:
The researcher did not calculate the honesty and consistency of the form due to the researchers
(Mu 'aziz Abdul Karim, Ghadir Nureldin) (2016), (p. 13).
2.2.1. First: Honesty

a) The validity of the content: The two researchers pointed out that the sincerity of the
arbitrators was relied on, and their number (9), in order to identify the appropriateness and clarity of
the axes and phrases, as some phrases were deleted and others were modified according to their

views.
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b) Validity of internal consistency: The researchers calculated the validity of internal
consistency by calculating the correlation coefficients between the degree of the phrase and the total
sum of the degrees of the axis to which it belongs, as well as the degree of each axis with the total
degree of the questionnaire. Accordingly, the correlation coefficient of the first axis related to sports
awareness was 0.89 and the correlation coefficient of the second axis related to the ethics of sports

media work was 0.86, where n = 20 at the level of significance 0.01

2.2.2. Second: Stability
The researchers "Moaziz Abdel Karim, Ghadeer Noureddine™” (2016), p. 14) calculated the

stability in the Fakronbach method, where the stability of the questionnaire was 0.76

3. Presentation and discussion of results:

Start: Does sports media play a role in countering sports intolerance? Yes, the results of
Mortaza's study, Alaa (2021), showed broad agreement among sample individuals on the importance
of sports media, especially television, in spreading awareness of sports culture and supporting
positive sporting behavior. The agreement's ratio ranged from 38.4% to 98.2%. This indicates that
sports media is seen as an effective tool in achieving a range of goals related to sports culture.

(Mortaza, Ala 2021, p. 17).

What are the basic principles to be observed in sports media "television sports programs” for
effectiveness in overcoming negative trends, riots, and intolerance? The findings of Mortaza's study,
Alaa (2021), also confirmed that there are a number of basic principles to be observed in sports media
"television sports programs,” including the reliance on the human or human component to
demonstrate the value and importance of sports activities, that sports programs are tailored to the
nature of the receiving audience, and that sports programs are presented in accordance with their
objectives. - In a timely manner for the recipient audience to achieve the objective of the media
message and that the media message of sportis honestand clear so thatits objectives can be achieved
and that sports programs depend on honest sources. sports programs should be mutually influential

between television as a media organization and the recipient audience, with sports programs
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focusing on replicating the media message to change negative trends towards sport; The elimination
of people and intolerance in sports competitions and the need for television-conscious managerial
leadership to embrace new ideas for sports programs and to develop sports in general in all their fields
and for television to follow different methods of evaluation on a regular basis in order to develop,

improve, and develop continuously. (Mortaza, Ala 2021, p. 17)

The results of Mortaza's study, Alaa (2021), emphasized the need to adhere to a set of basic
principles in the production of television sports programs. These principles include focusing on the
human element and highlighting the positive value of sports activities. Programs must also be tailored
to the nature of the target audience and delivered at the right times to ensure maximum impact. In
addition, media messages must be honest and clear, relying on reliable sources and qualified

providers of sports and physical education. (Mortaza, Ala 2021, p. 17)

For greater impact, sports programs should be interactive, encouraging dialogue and exchange
between the media and the public. Positive messages must also be regularly repeated to entrench
them and change negative attitudes about sport, such as intolerance and riots. Finally, managerial
leadership plays a vital role in embracing new ideas and constantly developing sports programs, with
programs to be evaluated regularly to ensure that the desired goals are achieved and performance is

improved. (Mortaza, Ala 2021, p. 19)
As for the degree of intolerance in different sports?

The results of Mortaza's study, Ala. (2021), confirmed through questionnaires that football is
the most intolerant game in sports, with 99.3% of researchers indicating that intolerance in football

is high while intolerance in other sports is virtually non-existent. (Mortaza, Ala 2021, p. 20)
3.1. This is by answering the study's sub-questions:

3.1.1. The first axis: Does sports media have a role in spreading sports awareness that
promotes the acquisition of sound sports values and standards among sports audiences, which

keeps them away from intolerance? Through the constant follow-up of the sports media, the
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researcher was able to realize the importance of civilized encouragement based on mutual respect
among the masses, as we must learn through sports programs lofty values such as justice, equality
and mutual respect, which are reflected in the behaviors of players and audiences alike, and the
content provided by the sports media must be in line with the values, customs and traditions of our

authentic Egyptian society.

The various sports programs that we watch should provide us with a lot of fun and excitement,
and contribute to enhancing the sense of belonging to our homeland and our fans. Sports culture
should also be greatly enriched, as it has become aware of everything related to sports. The most
distinctive feature of these programs is their ability to meet the needs of the audience and provide
diverse and interesting content. This is in line with the results of the study "Moaziz Abdul Karim,
Ghadeer Nour Al-Din" (2016), which indicated that the sports audience generally sees that sports
media have an influential role in spreading sports awareness and positive behavioral values. The
majority of the study participants agreed that sports media contribute to increasing their knowledge
of sports rules and laws, encouraging them to practice good sports behavior, and developing their
sense of belonging.

The results also indicated that the public believes that sports media still faces some challenges,
such as insufficient focus on the positive behaviors of players and audiences, and that media content
is not fully in harmony with societal values and customs, despite this, the general consensus is that
sports media plays a crucial role in shaping the sports culture of the public (Moaziz Abdel Karim,

Ghadeer Noureddine, 2016, pp. 18-20).

3.1.2. Presentation and discussion of the outcome of the second axis:

Does the commitment to neutrality and ethics of media work by the sports media play a role in
guiding the actions and behaviors of the sports audience to renounce violence and intolerance?

The researcher believes that the sports public generally sees that the sports media does not fully
adhere to the ethics of the profession, which negatively affects the behavior of the masses, and it is
likely that the sports media tends to publish inaccurate or inflated information, and bias in favor of

one team at the expense of another, which exacerbates conflicts between the masses. The researcher
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also believes that many criticize the sports media for reducing the importance of preserving the

privacy of individuals, and not recognizing and correcting mistakes.

The results of the study"Moaziz Abdul Karim, Ghadeer Noureddine" (2016) confirmed that
the public aspires to a more professional sports media that adheres to facts and objectivity, respects
moral values, and works to spread a culture of dialogue and respect among the masses, and the public
believes that such media can contribute effectively to reducing violence and intolerance in sports
stadiums.

The results of the study also confirmed that the public sees that television sports programs play
a crucial role in combating intolerance and rioting in stadiums, and the researchers proposed a set of
measures that sports media can contribute to achieving this goal (Moaziz Abdul Karim, Ghadeer

Noureddine, 2016, pp. 20-22), including:

a) Developing cadres working in the field of sports, including coaches, referees and
administrators, and providing them with the necessary knowledge to spread positive sports values.

b) Spreading awareness of sports laws and regulations and clarifying the importance of
adhering to them.

c) Introduce sportsmanship and fair play and encourage players and fans to embrace these

values.

d) Delivering positive media content, focusing on positive behaviors and highlighting success

stories.

e) Opening channels of communication between the public & experts to exchange views and

ideas.

f) Use appropriate media language, stay away from violence and incitement, and focus on the

language of dialogue and respect.
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4. Conclusions:

The findings indicate that sports media has a pivotal role to play in the face of sports intolerance.
It can be a powerful tool in spreading sports culture and high values such as tolerance and justice and
building more coherent societies. However, the success of sports media in this role depends on its

commitment to ethical and professional principles.

Studies have shown that sports media, when used responsibly, can contribute to the creation of
a healthy sporting environment by focusing on the cultural and recreational objectives of sport and
encouraging positive behaviors among audiences. But in contrast, its misuse can contribute to fueling
conflicts and intolerance among audiences, so sports media represents a double-edged sword that
can have a positive or negative impact on society, and to ensure its positive role, sports media must
adhere to a set of fundamental principles, such as professionalism, objectivity, and neutrality, and

focus on spreading positive values and constructive messages.
5. Proposals and recommendations:

In the light of the presentation and discussion of the findings, the researcher reached a set of

proposals to develop sports media and reduce intolerance, including:
5.1. Raising awareness: The following are:

A. Hosting respected sports personalities and analysts to provide educational programs on
sports values and ethics.

B. Focus on the health, psychological, and social benefits of sport.

C. Production of content focusing on positive behaviors of players and audiences.

D. Dissemination of large-scale awareness-raising campaigns through the various media;

5.2. Media Content Control:

E. Verify the authenticity of information before publication and avoid rumors and false news.
F. Adherence to ethical and professional principles in the media.

G. Avoid disseminating any content that incites violence or hatred.
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H. Public acknowledgment and correction of errors.

5.3. Building bridges: The following are:

A. Encourage constructive dialogue among the public, clubs, and players.
Organizing joint events that bring together fans of different teams.

C. Hosting representatives of mass associations in sports programs.

5.4. The development of media cadres is:

A. Training programs for sports journalists and media professionals.

o

Encouraging scientific research in the field of sports media.

5.5. The role of institutions is:

A. Establishment of a national committee to oversee sports media and control content.
B. Establishing clear legislation to regulate the operation of mass links;

C. Honoring mass associations committed to good sporting behavior;

D. Treating sports intolerance as a social problem that requires radical solutions.

E. Focus on building a sports society based on respect and tolerance.
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Abstract:

In recent decades, the world has witnessed a tremendous development in the field of digital
technology, which has led to fundamental transformations in communication practices, whether at
the individual or societal level. Digital media have become an essential part of daily life, which has
affected patterns of social interaction, methods of disseminating information, and the dynamics of
cultural influence. However, this transformation raises legal challenges related to data protection,

freedom of expression, and regulation of digital content.

Therefore, this research seeks to study the relationship between digital transformation and
communication practices, focusing on the social impact of this development, and reviewing the legal
frameworks that govern it. The research problem revolves around answering a main question: How
does digital transformation affect communication practices in society? What is the role of legal
frameworks in regulating this impact to achieve a balance between freedom of expression and digital
responsibility? The importance of the research lies in clarifying the concept of digital transformation,
its various dimensions, and its impact on communication, The research aims to define the concept of
digital transformation, its different dimensions and study the impact of digital transformation on

communication practices.

The research was divided into two sections, the first section: Digital transformation and its
impact on communication practices, this topic deals with the concept of digital transformation, lts
various dimensions in addition to studying how it developed Communication practices in the light of
digitization, its impact on social interaction, the role of digital media in shaping societal awareness,
the second topic: Legal frameworks for regulating digital communication practices. This section
focuses on legislation, Laws that regulate communication practices in the digital environment,
highlighting issues such as data protection, freedom of expression, and privacy and the legal status of
digital platforms and the challenges facing legal regulation in light of ongoing technological

developments.

Keywords: Digital transformation; Digital communication practices; Legal frameworks; Social

impact; Digital media; Data protection; Freedom of expression.
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INTRODUCTION

Communication is an essential element of human interaction and social development, and has
been greatly affected by the digital transformation. New and diverse means of communication have
emerged, such as email, text messages, social media applications, and digital platforms, which have
led to an increase in the speed of information dissemination, the diversity of its sources, and its
transcendence of geographical boundaries. Communication has become more interactive and
participatory, and individuals can express their opinions, participate in discussions, and make

decisions more easily and quickly.
1.1. Research problem:

The digital transformation in communication practices poses multiple challenges between the
increasing social impacts and the legal framework of these practices, which raises questions about
the ability of legal frameworks to keep pace with digital developments and control the use of modern
communication technologies in a way that ensures achieving a balance between freedom of
expression, protecting privacy, and combating media misinformation. There are several questions

that we answer through this research paper, including:

1. What are the most prominent social impacts resulting from the digital transformation in
communication practices?

2. How do modern digital technologies affect the formation of public opinion and societal
interaction?

3. How effective are current legal frameworks in regulating digital communication practices?

4. What are the most prominent legal challenges related to protecting privacy and controlling
digital content?

5. How can we balance freedom of expression and legal regulation of digital content in the

context of digital transformation?
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1.2. Importance of research:

The importance of this research is highlighted by its discussion of the digital transformation in
communication practices, a topic with intertwined dimensions between the increasing social impacts
and the accompanying legal challenges. Its importance also lies in clarifying several main points,

including:

1. The research shows how digital transformation affects patterns of social communication,
public opinion formation and community interaction, which helps to understand the transformations
brought about by digital technologies in the behaviour of individuals and societies.

2. The research contributes to assessing the extent to which current laws are able to regulate
digital practices, especially in the areas of protecting privacy, combating media disinformation, and
ensuring freedom of expression without abuse.

3. The research helps identify the problems faced by legislators in regulating digital
communication practices, and proposes legal solutions that are compatible with rapid technological
developments.

4. Raising digital awareness about the risks of unregulated digital communication, showing
ways to use it and for digital platforms according to clear ethical and legal standards.

5. The research provides a comprehensive vision that helps legislative and regulatory bodies
develop more efficient digital policies that keep pace with the developments of the digital age, protect
the rights of individuals and institutions, and support decision-makers.

Thus, the research is not limited to analyzing the phenomenon, but rather provides legal and
social solutions that achieve a fair balance between freedom of digital communication and the

requirements of legal and societal security.
1.3. Research objectives:

a) Analyzing the social impacts of digital transformation on communication practices, studying

how digital technologies change patterns of social interaction and shape public opinion.
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b) Evaluating the current legal frameworks related to regulating digital communication, their
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effectiveness in controlling the use of modern technology and protecting the rights of individuals.

c) ldentifying legal challenges associated with digital transformation, such as protecting privacy,
combating misinformation and ensuring responsible use of digital platforms.

d) Proposing legislative and technical solutions that help achieve a balance between freedom of
expression and legal regulation to ensure a safe and sustainable digital environment.

e) Raising awareness of digital communication ethics by highlighting the potential risks of
unregulated use, adherence to legal standards in the digital space.

f)  Supporting decision-makers and legislators by providing an integrated vision of digital
transformations to help them develop policies and laws that keep pace with technological
development, Protects the digital rights of individuals and communities.

1.4. Research methodology:

This research is based on the descriptive analytical approach to study the digital transformation
in communication practices from its social and legal aspects, where the phenomenon is described
and its various effects are analyzed, employing the comparative approach to compare the legal
frameworks regulating digital communication in different countries with the aim of identifying the
best legislative practices, using the inductive approach to derive solutions and recommendations by

analyzing data and information related to the subject.
1.5. Research structure:

The research was divided into two sections:

- Chapter One: Digital transformation and its impact on communication practices.

- Chapter Two: Legal Frameworks National and international to regulate digital communication

practices.
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2. Chapter One: Digital Transformation and Its Impact on Communication Practices

This section is considered the cornerstone on which the entire research is built. It represents the
theoretical foundation that explains the studied phenomenon and defines its features. It provides
clear definitions of the basic concepts and terms that will be used throughout the research. As the
world is witnessing an unprecedented digital transformation, this section aims to provide an
intellectual roadmap for the reader, enabling him to understand the context of the research and its
various dimensions, and helping him to comprehend the results and recommendations that will be

reached later.

Digital transformation is one of the most prominent phenomena that the world has witnessed
in recent years, as it has changed many traditional concepts related to technology and information,
and has greatly affected various aspects of daily life. This transformation has led to the reshaping of
communication practices between individuals and societies, so that communication has become
faster and more effective, providing individuals with greater opportunities to interact and express

themselves across multiple digital platforms.

This research aims to study the impact of digital transformation on communication practices,
starting with understanding the concept of digital transformation and its dimensions, through the
development of communication practices in light of digitization, and reaching the role of digital
media in shaping societal awareness. The research will address three main requirements, where the
first requirement will shed light on the definition of digital transformation and its various dimensions,
while the second requirement will discuss the development of communication practices in the digital
age and its impact on social interaction. The third requirement will address the role of digital media
in shaping societal awareness by highlighting the impact of digital media on our cultures and

behaviors.
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The study of these topics is of particularimportance in our current era. Digital transformation is
an essential element in the development of communication media, which indirectly affects social

relations, cultural and economic systems in society.
2.1. First requirement: The concept of digital transformation and its dimensions:
2.1.1. First: The concept of digital transformation

There are multiple definitions of digital transformation, but they all agree on one essence. It is
the process of integrating digital technologies into all aspects of an organization or society, leading to

radical changes in the way we work, interact, and deliver services.

2 Operational definition of digital transformation: It is a comprehensive and integrated
process that aims to restructure institutions and societies through the optimal use of digital
technologies with the aim of improving efficiency and productivity, providing better services, and
achieving sustainable development.

vy  Digitization: It is the conversion of data and information from its analogue form - paper or
traditional - into a digital form. Example: converting paper books into e-books.

o Going digital: It is the use of digital technologies to improve existing processes. Example:
Using Customer Relationship Management (CRM) software to improve customer service.

o Digital transformation: Itis aradical change in the way of working using digital technologies,

which leads to the creation of new business models and the provision of innovative services (Ibrahim,

2007).

2.1.2. Second: Dimensions of digital transformation
The most prominent of these dimensions are as follows:

a) Technological dimension: The use of modern technologies such as artificial intelligence, big
data, cloud computing, and the Internet of Things enables institutions and individuals to access
information and services quickly and easily. This dimension contributes to improving production

efficiency and facilitating the communication process at all levels..
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b) Social dimension: Refers to the impact of digital transformation on social relations, the way
individuals interact with each other, including changing communication methods between
individuals in society, such as the emergence of social media platforms that allow interactions
unlimited in time and place, which enhances social communication, leading to social isolation.

c) Economic dimension: The impact of digital transformation on the economy includes
improving efficiency and reducing costs, changing traditional business models, enabling individuals
and companies to interact economically through e-commerce platforms, digital banking services,
which contributes to achieving sustainable development and increasing productivity.

d) Cultural dimension: Reflects the profound impact of digital transformation on social and
media culture. Digital transformation helps disseminate information and cultural content more
quickly, affects the formation of the cultural identity of individuals and groups, but it leads to some
challenges in maintaining cultural diversity in the light of digital globalization.

e) Educational and training dimension: The development of education and training methods
thanks to digital technologies such as e-learning and distance education has made it possible to
access knowledge and educational content at any time and from anywhere, which has contributed to
expanding the scope of education and providing opportunities for individuals in different parts of the
world.

f) Legal and regulatory dimension: It relates to the transformations that require the
establishment of legal and regulatory frameworks that govern the use of digital technology, such as
data protection laws, individual privacy, intellectual property rights, and the regulation of digital
transactions. This dimension is essential to ensure a balance between innovation and the protection
of rights. With regard to the legal dimension, it includes the protection of personal data in terms of
establishing laws to protect data privacy, combating cybercrime, and establishing laws to combat
crimes committed online.

g) Environmental dimension: Refers to the impact of digital transformation on the
environment in terms of reducing the environmental footprint thanks to technologies such as remote
work, reducing the consumption of natural resources, there are new technologies that contribute to

promoting sustainable development and protecting the environment (Saleh, 2017).
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These dimensions overlap and deeply affect all aspects of daily life, which requires a

comprehensive look at them to determine how to benefit from digital transformation in various

fields.

2.2. The second requirement: The development of communication practices in light of

digitalization and its impact on social interaction.

Digital development has led to radical transformations in communication practices, as digital
technologies have come to dominate human communication, which has greatly affected the nature

of social interaction. This topic can be addressed through two main axes:

2.2.1. First: Manifestations of the development of communication practices in light of
digitization
Communication practices have undergone fundamental transformations due to digitization, as

the means, tools and patterns that individuals and institutions rely on to communicate have changed.

These aspects can be reviewed through several main axes:
2.2.1.1. Shift from traditional to digital communication:

a) Speed and instantaneity of information transfer, Individuals and organizations can now
exchange information in real time, eliminating the time lags that characterize traditional
communications such as paper mail or landline telephones.

b) Moving from print to digital, Digital media such as e-news and digital books have replaced

paper newspapers and magazines, changing the nature of information consumption.

2.2.1.2. Development of online communication methods:

a) The emergence of social media such as Facebook, X, Instagram, TikTok, and LinkedIn have
become essential tools for social interaction, going beyond the traditional function of communication

to include the formation of digital identity and the building of virtual communities.
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facilitated text, voice, and video conversations, making communication more interactive and flexible.
c) The reliance on live streaming technologies such as YouTube and Facebook Live has enabled
instant interaction between the sender and the receiver, which has changed the patterns of media

content consumption.

2.2.1.3. The spread of artificial intelligence in communication:

a) Social media platforms and digital services use artificial intelligence algorithms to analyze user
data and deliver personalized content based on their interests and digital behavior.
b) Digital assistants and smart robots such as Apple's Siri and Amazon's Alexa have become

effective communication tools, providing voice services that help user's access information quickly.

2.2.1.4. Development of visual and virtual communication technologies:

a) Remote meetings via Zoom, Microsoft Teams, and Google Meet have become a major
alternative to physical meetings, especially after the Corona pandemic, which changed work patterns
and professional interaction.

b) Virtual and augmented reality is used in areas such as education, training and entertainment,
providing new interactive experiences in communication, such as using glasses. VR in virtual

conferences.

2.2.1.5. Multiple and integrated digital communication patterns:

a) Combining texts, images, videos and illustrations, communication is no longer limited to
written texts only, but has become dependent on multimedia, which has increased the impact of
digital messages.

b) Moving from mass to targeted communication, organizations can target a specific audience

through digital advertising and data marketing making communication more efficient.
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2.2.1.6. The development of social interaction through digital space:

a) With the emergence of digital communities, users are joining specialized online groups
according to their interests such as Facebook groups, social media platforms, Reddit), which has
allowed communities to form across geographical boundaries.

b) Asynchronous communication, communication is no longer confined to a specific moment;
individuals can exchange messages via email or messaging apps and respond to them later according
to their circumstances.

c) Relying on emojis for expression, these tools have become part of the modern digital

language, helping to convey feelings and meanings in innovative ways.

2.2.1.7. Shifting towards interactive and intelligent communication:

a) Direct interaction between users and institutions, companies and government institutions
provide digital communication channels that allow users to interact directly via live chat and artificial
intelligence, which has increased the level of response and interaction.

b) Integration between different means of communication, users are now able to switch
between phone calls, email, messaging applications and social media seamlessly, which has led to the

unification of communication channels in an integrated digital environment (Al-Hadi, 2021).

2.2.2.Second: The impact of digitization on social interaction

With this development, patterns of social interaction have changed significantly, and positive

and negative effects have emerged, which can be explained as follows:
2.2.2.1. Psychological effects:

a) Social Anxiety and Stress: Excessive use of social media can lead to feelings of anxiety and
depression due to social comparisons and constant exposure to unrealistic idealized content.

b) Digital addiction and attachment: Some individuals become addicted to smartphones and
social media, affecting their productivity and actual social life..

c) Impact on attention and focus: Too many notifications and streaming content makes people

less able to focus for long periods of time.
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2.2.2.2. Cultural influences:

a) Reshaping values and customs: The spread of digital content has led to a change in many
customs and traditions, as individuals have become more open to new cultures, but sometimes this
has led to the obliteration of some cultural identities.

b) Impacton learningand thinking methods: Information has become easily available, which has

affected traditional ways of thinking and led to a decline in memorization and deep reasoning skills.

2.2.2.3. Economic impacts:

a) The emergence of the social impact economy: where individuals are able to generate revenue
by producing digital content, changing the nature of traditional jobs.

b) Inequality in economic opportunities: Despite new opportunities, lack of digital skills can
exacerbate the digital divide between individuals and societies..

c) Shifting consumption patterns: The development of e-commerce has changed buying and

selling patterns, with consumers increasingly relying on the Internet for their purchasing decisions.

2.2.2.4. Behavioral and social effects:

a) The spread of fake news and media misinformation, the ease of disseminating information
made it difficult to distinguish between facts and rumors, which affected community awareness.

b) Decline in direct communication skills, reliance on texting and virtual communication has led
to a weakened ability to read facial expressions and body language.

c) The concept of friendships and relationships has changed. It has become common to build
virtual relationships that are not based on solid foundations as is the case in real relationships.

d) Increased reliance on digital platforms has led to the emergence of phenomena such as cyber

bullying, which has serious psychological effects on individuals, especially children and adolescents.

(Zaki, 2021).
Digitization has contributed to the development of communication practices in an

unprecedented way, which has directly affected the nature of social interaction. While digital

technology has provided great advantages in facilitating communication and strengthening social
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ties, it has also imposed challenges related to the quality of this interaction and its relevance to actual

reality.

The effects of digitization on social interaction are not limited to facilitating or weakening
communication, but extend to deeper dimensions that include mental health, culture, economy, and
social behavior. While digital technologies provide great opportunities to enhance communication
and openness, they also pose challenges that require balanced treatment to ensure that societies

benefit from them without harming the traditional social structure.
2.3. The third requirement: The role of digital media in shaping community awareness

Digital media has become one of the main factors in shaping the awareness of individuals and
societies, as it directly affects knowledge, values, and behaviors by spreading news and information
atan unprecedented speed, its importance has increased with the widespread use of the Internet and
social media, which have become a major source of information. (Obaidi, 2020), the role of digital

media in shaping community awareness can be analyzed through the following axes:
2.3.1. First: The role of digital media in spreading knowledge and information:

c) Easy access to information, Digital media has enabled individuals to access news and
information in real time, enhancing their awareness of local and international issues.

d) Diversity of media sources, People no longer rely on traditional media only, but can now
follow the news through websites. Blogs and social media platforms.

e) Digital media provides a wide range of educational content through platforms such as

YouTube, E-learning courses contributed to enhancing the level of cultural and scientific awareness.

(Saleh, 2017).

2.3.2.Second: The impact of digital media on shaping public opinion:

a) Digital media plays a major role in guiding public opinion by presenting societal and political

issues in an influential manner, which helps shape individuals’ attitudes towards them.
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b) Governments and NGOs use digital media to spread awareness on issues such as health, the
environment, and human rights, helping to raise community awareness.
c) Digital media has helped mobilize communities and support human rights issues through

immediate interaction, and publish content quickly and widely (Zaki, 2021).

2.3.3. Third: Digital media and promoting societal values:

a) Spreadingthe culture of tolerance and dialogue, Digital media provides platforms for dialogue
and interaction between different societal groups, which enhances the values of tolerance and
coexistence.

b) Slit Media Digital highlights inspiring personalities and successful initiatives, which
contributes to enhancing positive values among individuals.

c) Despite digital globalization Using digital media to preserve cultural identity by publishing

content that reflects local customs and traditions. (Gartner, 2022).

2.3.4. Fourth: Digital media and its role in shaping political awareness:

a) Digital media helps encourage citizens to participate in political processes, such as elections
and referendums, through digital awareness campaigns.

b) Digital platforms provide a space to expose corruption and enhance transparency in
government work by quickly sharing information and documents.

c) Public pressure through digital media leads to changes in government policies or adoption of

new legislation that responds to community demands. (Abdulrahman, 2022).

2.3.5. Fifth: The role of digital media in supporting sustainable development

a) Raising environmental awareness, Digital media is used to promote issues such as climate
change, conservation of natural resources, and recycling, raising environmental awareness among
individuals.

b) Supporting entrepreneurial projects, Digital platforms provide opportunities for
entrepreneurs to spread their ideas and gain community support for their projects, which contributes

to economic development.
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2.3.6. Sixth: Digital media and health awareness promotion

a) Spreadingawareness about epidemics and diseases, Digital media played a pivotal role during
the COVID-19 pandemic in disseminating health information and preventive guidelines.

b) Encourage healthy habits; Digital platforms are used to spread content about healthy
nutrition, exercise, and mental health, which influences the healthy behavior of individuals.

c) Telemedicine, Digital media has provided interactive platforms that enable individuals to

consult doctors remotely, improving access to health services. (Copper, 2022).

2.3.7. Seventh: Digital Media and Promoting Social Justice

a) Digital media has helped highlight human rights violations, increasing international pressure
for corrective action.

b) Providing space for expression of opinion, Digital media has become a means for individuals
to freely express their opinions, promoting a culture of dialogue and constructive criticism.

c) Empowering marginalized groups, Digital media gives marginalized groups, such as women
and people with disabilities, an opportunity to have their voices heard and demand their rights (Al-
Ghani, 2019).

The role of digital media goes beyond merely transmitting information to become a major tool
in shaping the awareness of societies in various political, economic, health, and environmental fields,

Getting the most out of it requires developing critical thinking skills, setting regulatory policies to limit

fake news, and promoting digital media ethics to ensure its positive role in society.

Digital media is a powerful tool in shaping community awareness. And it contributes to
spreading knowledge, influencing public opinion, and promoting positive values, but at the same
time it poses challenges related to false information and intellectual polarization, so achieving
maximum benefit from it requires developing critical awareness skills among individuals,

strengthening ethical and professional controls in the digital content industry.
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3. Chapter Two: Legal Frameworks National and international to regulate digital

communication practices

with Evolution Fast For technology Digital become Contact Digital part no It is divided from life
Daily, He provides means Effective To communicate, to publish information, Interaction Social, with
that this Evolution His companion Many from Challenges Legal, especially what Related Protected
Data Character, Anti News Fake, a guarantee Usage responsible For platforms Digital, So emerged
need to situation Frames Legal organize Practices Contact Digital With the aim of investigation
Balance between freedom Expression from Side And protection Rights And interests General from

Side Other.

3.1. First requirement: Legal frameworks National which regulates communication

practices in the digital environment

Contact Digital today One Most important means Interaction Social and exchange Information
Technology Which to push Countries and organizations International to development Legislation
Legal Aims to to organize This is amazing Practices And guarantee Use it In a way responsible,

Compatible with Laws National And international.

Includes Legislation National group Wide from Laws that Aims to organize Contact Digital,
protection Users from Risks Associated To him, with that there Challenges Legal like Balance between
freedom Expression And security Digital, difficulty duty Laws on Platforms International It works
outside range Authority National, So Heading towards Countries about to update This is amazing

Laws constantly To keep up Developments Fast in area Contact Digital.

It varies. Legislation National from nation to Other According to For her priorities Legal And
political, But it is mostly what It falls under several Axes Main Includes protection Data Character,
Anti Crimes Electronic, to organize Media Digital, adjust a job Platforms communication Social, While

Next Highlights Aspects that Cover it This is amazing Legislation in Countries Different:

JiL Scientific Research Center — Jil Journal of Human and Social Sciences - Issue 115 — May 2025




2025 . gubo - 115 s i

3.1.1. Personal Data Protection Laws: Aims This is amazing Laws to protection privacy

Individuals in outer space Digital from during situation Controls on collection Data Character And

use it, from most notable:

a) Egyptian Personal Data Protection Law (2020) Organizes to treat Data Character puts
Controls Strict on sharing Information Without consent user.

b) Saudi Arabia's Privacy Protection Law (2021) Organizes collection and processing Data
Character, He specifies Penalties on violation Privacy.

c) Federal Data Protection Law in the UAE In line with Criteria International like Regulation

General to protect Data (GDPR) in Union European.

3.1.2. Anti-Cybercrime Laws: Seeking this is amazing Laws to Confrontation Crimes Digital like

Fraud Electronic, the pirate, and incitement via Internet, from Highlights Examples:

a) Egyptian Anti-Cybercrime Law (2018) Criminalize breakthrough Systems Electronic, to
publish News Liar, and violation Privacy via Internet.

b) SaudiAnti-Cybercrime Law punishes on Crimes Electronic like defamation, penetration, and
blackmail Electronic.

c) UAE Cybercrime Law For crimes Electronic Includes sanctions Tight on Use Internet in

Incitement on Hate or Touch Safely the State.

3.1.3. Laws regulating digital media and electronic content: Put Countries Controls on Media

Digital to ensure non to publish content misleading or Opposite for the laws National, from it:

a) Egyptian Press and Media Regulation Law (2018) organizes a job Locations Electronic,
imposes sanctions on to publish News Liar.

b) Saudi Electronic Media Law Required Institutions Media Digital By obtaining on license, He
specifies Responsibility Legal on Content The post.

c) Jordanian Cybercrime Law imposes restrictions on Publishing via Internet especially While

Related With issues Associated With security National (Al-Hadi, 2021).

JiL Scientific Research Center — Jil Journal of Human and Social Sciences - Issue 115 — May 2025




(7 <
2025 . gubo - 115 22adl \ A

ISSN 2311-5181

3.1.4. Social Media Platforms Regulation Laws: Some countries have begun to impose

legislation that obliges social media platforms to comply with certain legal standards such as:

a) German Network Enforcement Law (NetzDG) Required Platforms communication Social
By removing Content not legal like letter Hate during24hour.

b) Indian Social Media Regulation Act (2021) imposes on Platforms presentation Reports
patrol on Content the post And take procedures against News Fake.

c) Egyptian draft law to regulate social media Aims to situation Controls on Content Digital

And protection Users from Violations Electronic.

3.1.5. E-Commerce Laws and Digital Consumer Protection: with boom commerce Electronic |

issued Countries laws to organize Transactions via Internet and protection Consumers Fromit:

a) UAE E-Commerce Law He specifies rules Contracts Digital, protection Data in Transactions
Commercial Electronic.

b) Egyptian E-Commerce Law Organizes Operations Sell and buy via Internet, Ensures rights
Consumer Digital.

c) Saudi Electronic Consumer Protection Law puts rules to protect Buyers via Internet And

guarantee Their rights.

3.1.6. Cyber security and Digital Infrastructure Protection Laws: Seeking Countries to
insurance lts structure Infrastructure Digital from Attacks Electronic from during Legislation
Specialized, like:

a) UAE Cyber security Law puts Criteria to protect Systems Government Private from Attacks
Electronic.

b) Saudi Cyber security Strategy Includes procedures to protect Data and the structure
Infrastructure Digital.

c) Egyptian Cyber security Bill Aims to Enhance Protection Digital For sectors Vitality in The
State (slave Al-Hamid, 2021).
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3.2. The second requirement: international legal frameworks that regulate communication
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practices in the digital environment

The widespread use of digital communication has led to the emergence of regional and
international legislation aimed at regulating this field and ensuring the safe use of digital technology,
However, the main challenge remains in achieving a balance between freedom of expression and
digital security, which requires these laws to be constantly updated to keep pace with the rapid

developments in the digital world.
3.2.1. First: International legislation to regulate digital communication:

With the increasing impact of digital communication on societies, international agreements and
standards have emerged thataim to establish a unified legal framework, the most prominent of which

are:

a) Universal Declaration of Human Rights (1948) states in Article 19 that everyone has the
right to freedom of expression and to receive and impart information through any media, which
includes digital communication.

b) International Covenant on Civil and Political Rights (1966) Emphasize the protection of
freedom of expression and the right to information while placing restrictions to ensure that other
rights such as privacy and national security are not violated (Al-Sadig, 2010).

There is much other international legislation that regulates communication practices in the
digital environment, which can be divided into international agreements and standards issued by the

United Nations, specialized international organizations, as well as non-governmental initiatives with

global impact.
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3.2.1.1. United Nations Conventions:

a) United Nations General Assembly Resolution on the Right to Privacy in the Digital Age
(2013) This resolution emphasizes the need to respect the right to privacy in the digital space, and
calls on States to take measures to protect personal data from digital abuses.

b) Annual report of the United Nations Special Rapporteur on Freedom of Expression
highlights challenges to freedom of expression in the digital environment such as government
censorship and website blocking.

c) United Nations Digital Governance Agenda provides guidance to countries on how to

develop policies to regulate the Internet with a focus on human rights and data security.

3.2.1.2. Legislation issued by specialized international organizations:

a) The United Nations Educational, Scientific and Cultural Organization (UNESCO) have
issued several recommendations on freedom of expression on the Internet, such as the Riga
Declaration on Digital Media and Press Freedom.

b) International Telecommunication Union (ITU) set technical and regulatory standards for
digital communications, develop policies for cyber security and Internet governance.

c) Organization for Economic Co-operation and Development (OECD) The OECD has issued
principles on privacy protection in the digital space, such as the Guidelines on Privacy Protection and

Cross-Border Data Transfers.

3.2.1.3. International initiatives and conventions to combat digital crimes:

a) Budapest Convention on Cybercrime (2001) the first international agreement to combat
digital crime, it includes provisions on electronic fraud, hacking, and the dissemination of illegal
content.

b) Malabo Convention on Cyber security and Protection of Personal Data (2014) were
adopted by the African Union and aims to establish a legal framework for combating cybercrime and
protecting data on the African continent.

c) G20Initiative on Digital Economy, G20 countries is adopting common strategies to regulate

the digital economy, including e-commerce laws and digital consumer protection.
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3.2.1.4. Internationally influential non-governmental charters and declarations:

a) Principles of the open Internet were developed by technology rights organizations such as
the Electronic Frontier Foundation (EFF) calls for maintaining net neutrality and ensuring freedom of
access to information.

b) Internet Freedom Declaration is an initiative of more than 30 countries supporting freedom
of expression on the Internet, Digital censorship opposition.

c) International standards for the protection of journalists in the digital space were
developed by the Committee to Protect Journalists (CPJ) and other organizations aiming to ensure the

safety of journalists working in the digital sphere.

3.2.1. Second: Regional legislation to regulate digital communication

Many regional organizations are developing legal frameworks to regulate digital

communication practices, the most important of which are:

a) General Data Protection Regulation (GDPR) in the European Union: imposes strict rules on
data collection and processing, protecting individuals’ privacy and forcing digital companies to
comply with transparency and security standards.

b) US laws regulating digital communication: such as the Decent Communications Act (CDA)
and the Children's Online Privacy Protection Act (COPPA), which aim to regulate digital content and
protect vulnerable groups from digital abuse.

c) Arab legislation to regulate digital communication: Arab countries seek to regulate digital
communication through anti-cybercrime laws, such as the Anti-Cybercrime Law in the UAE and the
Anti-Information Technology Law in Egypt, which criminalize the misuse of the Internet and the

violation of privacy (Al-Sadiq, 2010).

3.3. The third requirement: Challenges to the legal regulation of digital communication

practices

with increase Use means Contact Digital in various Areas become from essential situation

framework legal Organizes This is amazing Practices To ensure Preservation on rights Individuals And
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protection Values Community unless that organization Legal For practices Contact Digital Facing
Challenges Big a result Evolution Fast For technology Digital Which make from hard duty rules Legal

Fixed Able on Keep up Changes Continuous in this The field.

The challenges facing the legal regulation of digital communication practices are diverse and
reflect the rapid development of digital technology and the continuous changes in communication

methods. The most prominent of these challenges are as follows:

3.3.1. Difficulty in determining legal responsibility: One of the most prominent legal
challenges in the field of digital communication is determining legal responsibility for content

published on social media platforms or websites, for example:

a) Misleading or offensive content: In the event that content containing inflammatory or illegal
speech is published, itis difficult to determine responsibility (is it on the platform itself or on the user
who published the content?).

b) Anonymity: Users can post content under pseudonyms or anonymously, making it difficult to

hold them legally accountable.

3.3.2. Challenges related to privacy and data protection: In the age of the Internet, the handling
of users’ personal data has become a very sensitive issue. Regulating the protection of personal data

and protecting privacy online represents a major legal challenge for several reasons:

a) Data often crosses national borders, making coordination between local and international
laws difficult.

b) Many online platforms collect huge amounts of users' personal data that they use for
commercial purposes such as targeted advertising, raising privacy concerns.

c) There is a huge variation in laws regarding data protection from one country to another, for
example the European Union has the General Data Protection Regulation (GDPR) while some

countries lack comprehensive data protection legislation.
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3.3.3. Confronting fake news and misleading information: One of the most prominent

challenges facing legal legislation in the field of digital communication is the spread of fake news and
misleading information on the Internet;

c)

a) Social media and digital media provide an ideal environment for fake news to spread quickly.
b) Traditional laws find it difficult to effectively censor this widespread information because of
the sheer number of posts and interactions that occur in a short time.

The balance between censorship and freedom of expression. This issue overlaps with the

issue of freedom of expression, as strict censorship can infringe on individuals’ rights to express their
opinions, while lax enforcement of laws can lead to the spread of misinformation.

3.3.4. Regulating digital commerce and commercial content: The spread of e-commerce,

consumers to being deceived or exploited.

online advertising, and commercial content on social media platforms poses a new legal challenge:
a) There are not always clear local laws regulating how online advertising works, which exposes

b) There is a lack of regulation on how clearly ads should be distinguished from regular online
content, which sometimes misleads consumers.

3.3.5. Controlling freedom of expression versus digital security: There is a difficult balance
content;

between allowing freedom of expression and protecting individuals and communities from harmful
a)

speech that may spread online.

Digital laws must find effective solutions to combat the incitement to violence and hate
expression.

b) On the other hand, excessive content censorship laws lead to restrictions on freedom of
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3.3.6. International challenges and cooperation between countries:
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a) The laws regulating digital communication differ between countries, which makes
international cooperation in implementing these laws difficult. For example, some privacy and data
protection laws differ significantly between the European Union and the United States.

b) The world of the Internet and digital communication requires a rapid legal response to keep
pace with the continuous innovations in technology; this response requires coordination between

international legal bodies.

3.3.7. Legal challenges in dealing with artificial intelligence:

The increasing reliance on Al in digital communication practices such as automated
recommendations in social media or machine translation raises legal issues regarding decision

liability and individuals’ rights to control the data processed using these technologies. (Bakr, 2021).

To address these challenges, comprehensive action must be taken at the individual,

community and international levels:

a) Atthe individual level, people must be made aware of the seriousness of these phenomena
and how to deal with them.

b) At the community level, constructive dialogue and mutual respect between different ideas
and opinions must be encouraged..

c) Attheinternational level, countries must cooperate to develop a unified legal framework to
combat cybercrime and protect human rights in the digital space.

Addressing these challenges is essential to ensuring the safe use of digital media, To protect

users’ rights and promote ethical values in society, this requires establishing effective laws and

legislation, raising awareness among users about these challenges, and encouraging international

cooperation to combat cybercrime.
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4. Conclusion:

Digital transformation represents a combination of opportunities and challenges that require a
balanced legal response that keeps pace with technological developments and guarantees the rights
of individuals and communities in the digital environment., Requires Achieving this balance involves
developing legislation, increasing community awareness of the importance of digital oversight, and

enhancing and Individuality in the use of digital communication media.

At the end of this research, it becomes clear to us that we are witnessing a historical
transformation that is reshaping societies, Economics, Human relations on a large scale, Digital
transformation is no longer just the use of modern technologies, but has become a driving force for
comprehensive change that affects all aspects of life. We have reached a set of conclusions and

recommendations.
4.1. Results:

a) Digital transformation has greatly contributed to reshaping communication methods, as
communication has become faster and more interactive, which has facilitated the exchange of
information between individuals at various social and geographical levels.

b) Communication practices have evolved under digitization from traditional communication to
new forms including social networks, instant messaging, and live digital broadcasting. This
contributed to changing the mechanisms of social interaction.

c) Digital media has become pivotal in shaping societal awareness, as individuals are now able
to obtain information and interact with societal issues in record time, but at the same time challenges
have emerged related to misleading content and fake news.

d) There is an urgent need to develop legal frameworks and legislation that regulate the use of
digital communication platforms, especially in the areas of data protection and individuals’ rights on

the Internet.
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e) Despite the great development in laws such as the General Data Protection Regulation
(GDPR) In the European Union, there are still differences in legislation from one country to another,
which complicates cooperation between countries in this area.

f)  Challenges of touch and legal status of digital platforms is becoming increasingly complex as
it becomes difficult to determine who is affected and when posting illegal or offensive content on the
Internet.

g) Despite the challenges facing legal regulation, laws that guarantee freedom of expression
without infringing on individual rights and protect society from digital risks such as fake news remain

of paramou nt importance.

4.2. Recommendations:

a) Developing legal frameworks and digital legislation in line with rapid technological
developments to ensure the protection of individuals and their digital rights, taking into account
coordination between countries to address cross-border challenges.

b) Develop uniform laws to protect personal data globally, taking into account cultural and
technological differences between countries.

c) Encouraging the use of digital media to promote constructive social interaction, contribute to
spreading social and cultural awareness in a positive way.

d) Developing awareness initiatives that contribute to improving the use of the Internet by
spreading the culture of and Digital guardian.

e) Focus on digital education to develop individuals’ skills in dealing with digital information
consciously, including how to distinguish between reliable and misleading news.

f)  Establish mechanisms that guarantee freedom of expression online without allowing this
rightto be used to spread hate speech orincite violence. This includes continuous evaluation of digital
content.

g) Strengthening the role of digital media in combating fake news by establishing reliable
mechanisms to examine content and identify its sources.

h) Countries adopt clear laws that define the role of digital communication platforms in

monitoring misleading or inappropriate content the Legal and protection.
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i)Digital platforms should commit to developing tools to combat digital violence and
discrimination and effectively monitor illegal activities on their platforms.

j)Support the training of lawyers, legislators and decision-makers to understand the challenges of
modern technologies such as artificial intelligence and their impact on digital communication
practices so that they can formulate more accurate and appropriate legislation.

k) Directing efforts to train individuals on correct digital communication practices to ensure the

efficient use of the Internet. And | believe5.
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Abstract:

With the widespread spread of digital media, fake news has become a growing phenomenon
that threatens the stability of societies, which calls for in-depth research into its nature and impact.
This research aims to study the nature of fake news, its types, and its role in shaping public opinion
through digital media. The research also addresses the importance of media education in limiting the

spread of this news by enhancing critical thinking skills among the public.

The research focuses on digital media, explaining its concept and characteristics, and the
challenges it faces in combating media misinformation, in addition to reviewing proposed solutions
to deal with these challenges. Finally, the research discusses the legal and legislative framework for
combating fake news, highlighting the obstacles facing legislators in achieving a balance between
freedom of expression and controlling media content. The research concludes with the necessity of

integrating legal, technical, and educational efforts to effectively confront this phenomenon.

Keywords: fake news; Fake awareness; Media misinformation; digital media; Digitization.

INTRODUCTION:

Our current era -the era of technology, digitization and information- has witnessed widespread
progress and development in transmitting exclusive news and developments across various
networks, including the circulation of fake news, which has received great interaction from members
of societies. Society is currently facing great challenges in accessing correct information in light of the
tendency of many readers and viewers to fake news at the expense of useful media Due to the spread
of the culture of sensationalism, rumors, and fake news which directly threatens the future of

democracies.
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With the emergence of social media, misinformation and false information have taken on new
dimensions, as false news spreads like wildfire, causing severe damage to the reputation of
journalism and putting it in jeopardy. This crisis does not only threaten media professionals, but its
effects extend to citizens and societies. In a world controlled by speed and free information available
to everyone, every individual has become a potential publisher. However, this openness to publishing
has made citizens face a bitter challenge in distinguishing between truth and falsehood, and amidst
this chaos, theories flourish. Conspiracies and extremist views take hold while the facts and even the
legitimacy of institutions that have long been considered the pillars of societies are called into
question. In the face of this challenge, newsrooms are struggling to restore their historical role as
guardians of the truth, but their mission has become more complex in light of the rise of

misinformation, which has become a major player in the media landscape.
1.1. Study problem:

With the rapid development of digital media, complex legal challenges have emerged related to
regulating content, protecting digital rights, and combating fake news without prejudice to freedom
of expression. The main problem of this study is to investigate the extent of the efficiency of current
legislative frameworks in confronting these challenges, and to what extent it is possible to achieve a
balance between digital media freedom and legal responsibility without compromising the basic

rights of individuals and communities.
1.2. The importance of the study:

The importance of this study stems from the increasing role of digital media in shaping societal
awareness, and the resulting legal challenges related to regulating content, protecting privacy, and
combating misleading information. The study also contributes to highlighting the need to develop

balanced legislative frameworks that achieve a balance between freedom of expression and legal
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responsibility, which enhances the credibility of digital media and limits its negative effects on

societies.
1.3. Study objectives:
This study aims to achieve a set of the following objectives:

a)  Analyzing the legal framework for digital media and exploring the legislation regulating it.

b) Identify the legal challenges facing regulating digital content, including fake news and
misinformation.

c)  Evaluating the role of legislation in achieving a balance between freedom of expression and
legal responsibility.

d)  Reviewing legal and technical solutions to confront problems associated with digital media.

e)  Proposing effective legal mechanisms to enhance the credibility of digital media and protect

users’ rights.

1.4. Research Methodology:

This study relies on the descriptive analytical approach, where the legislation and laws

regulating digital media are analyzed and the legal challenges associated with it are studied.
1.5. Search structure:

The researcher divided this research into an introduction in which she explained the problem
of the research, its importance, the desired objectives, and the approach followed, and two sections
in which the first section dealt with the nature of fake news, and in the second section she addressed
the challenges facing combating fake news through digital media, then a conclusion thatincluded the

results, recommendations, and a list of references that were used in writing the research.
2. The first topic: The nature of fake news
The era of digitization and information is witnessing an unprecedented boom in the circulation

of news and developments via social media platforms. However, the phenomenon of fake news has
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emerged, which has spread widely and sparked great interaction among various segments of society.
In this context, we seek to explore the roots of the emergence of this fake news, and how it has
contributed to distorting public awareness and forming opinions. We will also discuss the main
factors that contributed to its spread and the impact of social media platforms on amplifying this

phenomenon.
2.1. First: The emergence of fake news

The firstincident of false news goes back to the beginning of creation, with our father Adam and
our mother Eve, peace be upon them, when Satan whispered a trick to them. He addressed Adam
with a phrase that showed advice and guidance, saying: “O Adam, shall | direct you to the tree of
eternity and a kingdom that does not fade away?” (Taha, p. 120). Satan was able to seduce them with
his masterful style and gentle speech, which prompted them to eat from the forbidden tree so that
their true selves would be revealed and their clothing would fall from them, as It was mentioned in
the Holy Qur'an, and the lies were not limited to that incident, as it was repeated throughout history
in the stories of the prophets and messengers, as the leaders of the people used false news to distort

their call and distance people from following them in order to preserve their authority and interests.

In the modern era, fake news played a pivotal role in major conflicts, especially during the two
world wars. In the First World War, countries relied on rumors to mislead the enemy and boost
morale, just as the British newspapers did when they claimed that a million Russian soldiers had
landed in Aberdeen to protect Britain. In the Second World War, the Nazi regime, led by Adolf Hitler,
excelled in employing political propaganda and assigned the task to Joseph Goebbels, who was
famous for his saying: “Lie and then lie until people believe you.” This propaganda included massive
lies from Among them is exaggerating Germany's military capabilities, such as claiming to have

weapons that turn humans into steam (Butmin, 2021, p. 211).
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Inrecentyears, the term “fake news” has gained wide international fame, thanks to US President
Donald Trump, who made it the focus of his attacks on the media during his first year in the White
House. He used the term in 196 tweets out of 2,608 that he published, criticizing news that conflicted
with his vision and considering it hostile to him. By the end of 2017, the term “fake news” had turned
into a symbol of political and media controversy, becoming an integral part of public discourse in the
digital age, and ithad become a tool. Individuals and institutions use it to achieve multiple goals, such
as financial profit, distorting reputation, or influencing public opinion, which reflects the

transformation of fake news into an effective weapon in the age of digital media.
2.2.Second: The concept of fake news

With the widespread spread of the Internet and social networking sites, the phenomenon of
fake news has become an issue of global dimensions, as many countries suffer from its negative
repercussions. This phenomenon contributes to causing chaos, spreading rumors, and destabilizing,
which prompted governments to make efforts to confront it and reduce its destructive effects on
societies (Aldrin 2011-p78). Fake news is one of the most harmful means that relies on spreading lies

and promoting false conversations, with the aim of negatively impacting societies (Aldrin, 2003).

Fake news seeks to destabilize societies, whether on the religious, social, or cultural level, which
leads to weakening the ties between its members, and undermining fake news concepts whose
definitions vary according to the opinions of researchers and practitioners. For example, (Lazer, 2018)
explains that fake news is: “stories that have been fabricated and presented as if they were coming
from reliable and legitimate sources, and are promoted through social media with the aim of
deceiving the public to achieve ideological or financial gains,” while Zhang et al. al)) They consider
that fake news includes all types of false news or stories that are published online for the purpose of

deliberately misleading or deceiving readers to achieve financial, political, or other goals. (Oremus,
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2017) also believes that fake news is deceptive information that is deliberately designed to resemble

Iegitimate news.

In the same context, (Levy, 2017) defines fake news as: “false claims about the real world,
presented in a form and content similar to what is published by official media institutions,” while
(Martens et al, 2018) points out that there is no unified definition of fake news in the literature, but
they agree on main dimensions that include: the quality of the information, its falsity, the writer's
intention, and the consequences of publishing it. These dimensions help define the concept of fake
news, as type and falsity focus on potentially false news. While the intent and consequences reflect
the complex nature of this news, which mixes lies and partial truths, with the use of false contexts or

misleading images.

On the other hand, (Rini 2017) believes that fake news is reports that mimic the style of
traditional media but rely on false information, whose makers know that it is not true. This type of
news aims to spread widely and deceive some users, while (Visentin, & Pichierri, 2019) consider it to

be fake and misleading stories that aim to manipulate the public.

Fake news is built on foundations and contents devoid of educational and moral values, which
makes it a dangerous tool aimed at tearing apart unity, harming the nation’s gains and weakening
confidence in the pillars of the societal entity. Its impact extends to threaten social security and
negatively affect public stability, which makes confronting it an imperative necessity to preserve the

nation’s cohesion and capabilities (Lahmar, 2020, pp. 581, 582).

Fake news is often used as a malicious tool to entangle different parties, obstruct the success of
others, and distract them from their true goals to achieve personal goals or to sow chaos and division

(Al-Khasht, 2019, p. 5).
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2.3. Third: Types of fake news

a)  Satirical news: It highlights issues or events in a sarcastic manner, making them appear to the
recipient as credible, and once spread, they have a great ability to mislead the public.

b)  Misleading news: It relies on providing true information but is used within false contexts,
using carefully selected facts and quotes, which makes detecting manipulation in it extremely
difficult.

c)  News with deceptive headlines: It relies on crafting attractive headlines that are not related
to the actual news content, with the aim of achieving commercial purposes, such as increasing views
or publicinteraction.

d)  Fake news: Itis used to direct the recipient towards supporting false positions or changing
his perception of a particular issue, as it contains false content that is not based on any basis of truth.

e) and) Impersonation news: It manifests itself in the creation of fake pages or accounts
attributed to prominent political or artistic figures, which are used to spread false information or
produce fabricated and edited videos to deceive the public.

f)  Biased news: The recipient’s inclinations and beliefs are exploited to provide fabricated
content that gains his support, even if it is false. Some media outlets play a pivotal role in
disseminating this news, exploiting the audience’s interaction with what is consistent with their

personal convictions (Morbaei, 2021, p. 344).

2.4. Fourth: The phenomenon of fake news in light of media empowerment

The limited ability of individuals to distinguish between facts and opinions is one of the most
prominent factors that lead to the wider spread of fake news within societies. The public’s lack of
willingness to verify the authenticity of news circulating through social media and traditional media
before adopting it makes them more vulnerable to consuming misleading information. To address
this phenomenon, practical measures are required to enhance media education and media literacy

with the aim of enabling individuals to differentiate between facts and opinions.
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Regarding the dangers of fake news and the role of media education in reducing its negative
effects, the study (Higdon, 2020) showed a group of dangerous effects caused by fake news, most
notably inciting moral panic, promoting extremism, undermining the role of newspapers, media and

organizations, in addition to threatening democracy and the political system.

The study also indicated that social media networks play a pivotal role in promoting the spread of
fake news through the use of artificial intelligence algorithms and echo chambers that influence the
formation of individuals’ opinions, and it explained that some fake news Ethnic classifications based
onreligion or color are promoted, which harms the credibility of media outlets and organizations and
leads to their marginalization. The study concluded that the solution lies in critical education, which
enhances the skills of analysis and information search, and gives individuals the ability to distinguish

between facts and opinions.

This can be achieved by providing training courses, whether digital or live, and including media
education within the school curriculum, in addition to disseminating awareness messages by relevant

institutions and organizations.

Within the framework of studying the phenomenon of fake news and its relationship to media
education, research aimed to analyze the journalistic curricula that teachers should focus on when
teaching students in the Middle East and Africa. The study included an evaluation of journalism and
media curricula at the first university level in eight countries, including four English-speaking African
countries (Zimbabwe, South Africa, Kenya, Uganda) and four countries in the Middle East (Jordan,
Lebanon, Palestine, Egypt). The results revealed the dominance of traditional curricula with an urgent

need to develop them. In line with contemporary media challenges (Bebawi, S, 2019)

In the context of studying methods for detecting fake news spread by social media, the study
(Simmons, T) emphasized the importance of verifying and analyzing the authenticity of information,

noting that this responsibility falls on both media practitioners and news consumers. The study also

JiL Scientific Research Center — Jil Journal of Human and Social Sciences - Issue 115 — May 2025




N
)

2025_guto . 115 aaadl A{ Tl o) il g 550

ISSN 2311-5181

stressed the role of media literacy in enhancing individuals” ability to distinguish between facts and
satirical or fake content (Simmons, 2018, p. 255-268), and the study highlighted the importance of
understanding the reasons behind the spread of fake news. Fake news, which contributes to
developing individuals’skills in media literacy, this includes mastering the methods of analyzing news
and understanding the methods of producing and interpreting it, in addition to sharing it in an ethical
and honest manner. Achieving these skills contributes directly to improving the media environment

and enhancing its credibility.
3. The second topic: The challenges facing combating fake news through digital media

Digital media is one of the most prominent manifestations of the technological revolution that
the world has witnessed in the last two decades, as it has radically changed the way individuals
interact with and exchange information, and has led to the emergence of digital platforms that allow
instant communication and access to news and media content easily and conveniently. In light of this
rapid development, digital media has become an integral part of the daily lives of individuals, to
include platforms such as social networking sites, blogs, electronic news sites, and interactive

channels that provide new opportunities for communication and interaction.

With these advantages provided by digital media, a group of challenges have emerged that
hinder its developmentand limit its effectiveness, whether at the technical, legal or ethical level. From
challenges related to digital security and protecting personal data to those related to verifying the
authenticity of published information and content, digital media requires continuous keeping up

with these issues to ensure the continuity of the positive impact of these means.
4.1. First: Definition of the media

Al-Hamdani defined the media as: “An organized process that aims to raise awareness, educate,
and guide, with a focus on persuading various segments of society by providing diverse and

influential content.” The role of the media is to provide individuals with accurate information, reliable
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facts, and honest news, which contributes to forming an informed public opinion based on objective
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foundations regarding a particular issue or problem. The media seeks to achieve this goal by
presenting the facts in a way that s consistent with the nature of society and its intellectual needs (Al-

Hamdani, 2015, p. 14:15).
4.2. Second: Definition of digitization

Digitization in the media means converting all data and information related to the mediainto a
digital form based on numbers, so digital-based media is called (Online Media), which includes

multimedia such as visual images and audio (Ibrahim, 2021, p. 57).
4.3. Third: Definition of digital media

Qaddouri defined digital media as: “a set of modern digital methods and activities that allow the
production, dissemination, and reception of media content in its various forms via electronic devices
and media connected to the Internet, within the framework of an interactive process between the
sender and the receiver (Qaddouri, 2023, p. 13), and Ismaili defined it as: “media that goes beyond
the traditional role of news media, as it enables individuals to interact and participate directly in
making and disseminating news at a rapid speed. Digital media is characterized by vitality and
continuous renewal, taking advantage of Internet technology and modern media technologies that
provide Various services (Ismaili, 2022, p. 80), while "Fakih" described digital media as: “the use of
Internet technology to disseminate and exchange news and information and conduct
communication operations via electronic devices with the aim of achieving social, cultural, political

and media communication (Fakih, 2017, p. 129).

Based on the previous definitions, it is clear that digital media includes all forms of news and
communication that take place via the Internet, whether through websites, social media platforms, or

even email.
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4.4. Fourth: Advantages of digital media

Digital media has revolutionized the world of communication as it has removed geographical
and time barriers, making the world appear like a small village whose residents communicate in
moments. This type of media has provided diverse content that covers all fields in a simple and easy-

to-understand manner, making it close to all categories of users (Talabi, 2016, p. 6).

Technical development in this field has opened wide horizons, as the enormous capacity to
store data has provided arich diversity of communication elements, giving individuals great flexibility

to choose what suits their needs and communication goals (Fadl, 2018, p. 143).

Digital media is also characterized by its integration of multimedia, including texts, images,
videos, and sounds, which gives it an exciting and attractive character that makes it the first choice
for users looking for an integrated communication experience (Reid Chassiakos, 2016, p.2).
Communication witnessed a qualitative leap with digital media and transformed from a traditional
linear process into a live interactive experience, and the recipient was no longer just a consumer of
information, but rather became an active participant in discussion, dialogue, and inquiry, making

digital media a fertile field for innovation. And dynamic communication

Ease of use is an incomparable advantage, as individuals from different groups can deal with
digital media without complexity or great effort, which has enhanced its popularity and spread
(Mahmoud, 2021, p. 327). In addition, digital media combines the advantages of personal and mass

media, avoiding the disadvantages of each (Crosbie, 2015, p. 4).

The contributions of digital media did not stop at entertainment or communication only, but
rather extended to include education and the transfer of knowledge by making e-books available,
holding virtual meetings, providing news, and contributing to spreading social and political

awareness.
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In short, digital media is not just a means of communication, but rather a wide window that

opens limitless horizons for knowledge and communication, making it an essential pillar in the

modern digital age.
4.5. Fifth: The challenges facing digital media in combating fake news

Digital media faces complex challenges related to regulating content, protecting digital rights,
and combating fake news without compromising freedom of expression. There is a need for a
balanced legislative framework that keeps pace with technological developments and preserves the
rights of individuals and communities. We will explain the most important of these challenges as

follows:

a)  Threat to privacy: Digital media significantly threaten users’ privacy, as huge amounts of
personal data are stored and analyzed by government and private institutions, and the data stored in
different databases is often compared, which doubles the possibility of violating privacy and
exploiting personal information (Fagih, 2017, p. 130).

b)  Misuse of digital media: Digital media - especially social media platforms - can be exploited
negatively by some individuals, as they are used to defame others, harass, spread rumors, and falsify
information (Ibrahim, 2021, p. 68).

c)  Threat to the security of individuals: These means are a platform for some operations that
threaten the security and safety of individuals, such as publishing terrifying images and broadcasting
criminal content, which raises anxiety among people. Among the most prominent of these operations
is the spread of electronic crimes, including electronic blackmail, piracy (hackers), and the threat of
revealing and publishing personal data, with the aim of obtaining material gains. In addition, these
means can be exploited to spread destructive ideas through anonymous sites run by local and
international organizations aimed at undermining morals, falsifying values, and spreading deviation,

which represents A clear threat to the family and society (Abdel-Gawad, 2017, p. 200).
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d) The spread of computerized propaganda and the targeting of trust: Disinformation
campaigns have increased and the exploitation of technology to undermine public trust in reliable
news.

e)  The collapse of the traditional media business model: The inability of traditional advertising
to compete with digital advertising has undermined the funding sources of news organizations,
resulting in the layoff of large numbers of journalists.

f)  The dominance of large companies in digital advertising: With the shift of advertising from
print to digital media, technology giants such as Google and Facebook became the main beneficiaries,
while journalism was unable to secure a sustainable financing model.

g) Digital transformation of the news production process: Digital tools have imposed a faster
pace in assigning journalistic assignments, production, and publishing, which has increased pressure
on journalists and led to a decline in job opportunities in the field.

h)  Electronic harassment: Journalists - especially women - have become vulnerable to online
harassment, which has negatively affected their psychological and physical safety, in addition to

threatening their sources and audiences.

Despite these challenges, the digital age remains a double-edged sword, as it opens wide doors
for creativity and innovation, but at the same time it undermines the traditional foundations on which

the media industry has long relied.
5. Conclusion:

Atthe conclusion of this research paper, entitled “Challenges in Combating Fake News in Digital
Media,” which was divided into two sections, the first section dealt with the nature and types of fake
news, and the second section dealt with the challenges facing combating fake news through digital

media. We reached a set of results and recommendations that we review as follows:
5.1. Results:

a)  The inadequacy of traditional legislation in confronting the phenomenon of fake news, as

most of the current legal systems are not prepared to deal with the rapid development of digital
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media, which requires the development of new laws that focus on combating fake news and
addressing the challenges associated with it.

b)  Seeking to limit fake news sometimes leads to unjustified restrictions on freedom of
expression, requiring a careful balance between combating misinformation and protecting
fundamental rights.

c)  Theincreasingreliance on technology to detect fake news and data analysis techniques have
become essential tools in monitoring and classifying misinformation, which reinforces the need for
legal regulation of these technologies.

d)  The spread of misinformation leads to a loss of trust in the media and government

institutions, causing social unrest and negatively affecting the economy and societal stability.

5.2. Recommandations :

a)  Formulate new laws specialized in combating fake news, taking into account the nature of
the digital environment, and clearly defining the responsibilities of individuals and digital platforms.

b)  Establishing unified international legal frameworks and cooperation mechanisms between
countries to combat cross-border fake news, while promoting the exchange of information and
technologies between governments.

c)  Encouraging the development and use of artificial intelligence technologies and data
analysis systems to monitor misleading news and limit its spread more quickly and accurately.

d)  Launching comprehensive awareness campaigns to educate individuals on how to verify the
authenticity of information before sharing it, while supporting media education to become part of

the school curriculum.

In conclusion, combating fake news in digital media constitutes an extremely complex legal
challenge that requires integration between national and international legislation, and updating the
legal framework to keep pace with rapid technical developments. Despite the efforts made, the battle
against fake news cannot be limited to laws alone, but rather requires community awareness and
institutional support to develop mechanisms for detecting and treating misleading information.

Therefore, success in this battle depends on the combined efforts of governments, organizations and
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individuals to achieve a more credible and transparent digital media environment that protects
Democratic values and enhance public confidence in information, and building a digital society based
on credibility requires a joint commitment between decision makers, the media and the public, to

achieve a clean media environment that supports sustainable development, enhances social stability

and preserves the values of integrity and transparency.
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Abstract:

The issue of climate change is one of the most pressing environmental issues in the
contemporary world, as it threatens the future of the Earth and its inhabitants through its negative
impacts on the environment, health, and economy. Media coverage of this issue is considered
crucial in spreading public awareness about the potential effects of climate change, in addition to
influencing public policies and decision-making at the local and global levels. However, until
now, studies on the media representation of climate change have mostly focused on Western
societies that have committed to reducing greenhouse gas emissions under international
agreements and countries that are severely affected by the consequences of climate change.
However, Levels of media interest in general as well as the extent of growth over time vary

strongly between countries.

The global environmental crises of climate change, biodiversity loss and pollution affect the
lives of the world, and environmental media plays a major role in how the world understands
this. Reporters who cover environmental issues and theirimpact not only raise awareness among
isolated audiences - who unwittingly believe that the climate crisis does not affect them - but they
cover environmental issues. They are chroniclers of the major challenge facing humanity and play

arole in holding policymakers accountable to this crisis.

The problem of the study revolves around an important question, which is: Is the focus on
the scientific and technical dimensions of the issue, or is there more discussion of the political,
economic, and social dimensions? The research also presents the challenges facing the media in
covering this problem, including the lack of accurate information and the public’s lack of

interaction with the topic in the desired manner.

This research aims to study and analyze how the media deal with the problem of climate

change, with a focus on the role of the media in conveying information related to climate change,
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and how these means can influence the formation of public opinion and direct it towards taking

concrete measures to deal with this problem.

This study aims to explore how the media addresses the problem of climate change and the
extent of the impact of this coverage on society, with a focus on the importance of providing
accurate and reliable scientific information that supports global efforts to combat this

phenomenon.

Keywords: Climate change: Media coverage¢ Environmental awareness¢ Environmental

journalism¢ Digital media¢ Media challenges. civil society. Environmental policies.

INTRODUCTION:

Anthropogenic climate change is a global problem, resulting from various human activities
around the world, such as transportation, electricity consumption, and livestock farming.
Greenhouse gases resulting from these activities contribute to an increase in average
Temperatures on all continents and in global changes in climatic conditions that have impacts on
the natural and social worlds, and political institutions around the world and at the international
level are interested in mitigating the effects of climate change and adapting to it, in order to
mitigate the effects of climate change because the problem constitutes a social dilemma on a

global scale.

The problem of climate change affects many aspects of daily life, from human health, to
agriculture, to the economy. Despite its potentially catastrophic effects, community awareness

about this issue remains weak if it is not addressed properly in the media. In this context, media
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coverage plays a pivotal role in raising awareness and directing public opinion about the
necessity of taking quick and effective measures to confront climate change.

1.1.  Research problem:

The research problem is to answer a number of questions:

a) How effective is media coverage of climate change?

b) What challenges do the media face in presenting information about climate change in

a clear and accurate way?

c) Can the media raise awareness and motivate society to take concrete steps to protect

the environment?
d) How is the issue of climate change presented in different media?

e) What is the impact of media coverage on the public's understanding of the

environmental issue?

f) Does media coverage contribute to motivating public opinion to take the necessary

measures to reduce the effects of climate change?

g) How can media coverage of climate change be improved to enhance its impact on
society?

1.2.  Importance of research:

The importance of the research is gained by highlighting the role of the media in enhancing
environmental awareness about the problem of climate change, which is one of the issues that
requires an immediate global response. The research also helps in understanding the difficulties
facing the media in providing appropriate and accurate coverage of this problem. Through this
study, media strategies can be identified that contribute to changing patterns of thinking and
behavior in society, which contributes to taking effective measures to combat the effects of

climate change.
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1.3.  Research objectives:

a) Analyze the extent of media coverage of climate change through traditional and digital
media.
b) Study the challenges facing the media in providing accurate and reliable information

about climate change.

c) Evaluating the impact of the media in raising public awareness about the effects of

climate change and the urgent need to work to address it.

d) Proposing mechanisms to improve media coverage of climate change issues to have a

greater impact on society.

1.4. Research Methodology:

The research will rely on the descriptive analytical approach to determine how the media

addresses the issue and the accuracy and effectiveness of the messages directed to the public.

1.5. Research structure:

The research was divided into two sections: the first section, media coverage of the issue of
climate change, and the second section: challenges facing media coverage of the problem of
climate change, and a conclusion that includes the results, recommendations, and a list of

references used in writing the research
2. The first topic: The role of new media in climate change

New media, or what is known as digital media, are among the most prominent tools that
have helped increase awareness about the issue of climate change in recent decades. The role of
new media is to transform the issue of climate change from a mere scientific topic into a cross-

border social and political issue in which everyone can participate. New media includes Internet
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platforms such as news sites, blogs, social media platforms, podcasts, and other means that have

a great ability to reach a wide audience.

a) Promoting global awareness about climate changeNew media -effectively
contributes to spreading awareness about the seriousness of climate change by publishing

scientific reports, graphs, videos, and educational materials via the Internet. A platform like

b) Providing spaces for community participation and dialogue: New media is not
only limited to disseminating information but also allows the global community to share their
opinions and ideas through platforms such as forums, comments on articles, and hashtags. For
example, the #FridaysForFuture campaign launched by Swedish activist Greta Thunberg has
become a global issue in which young people around the world express their concern about the

climate.

c) Social behavior change New media can, through innovative media campaigns,
contribute to stimulating more sustainable environmental behaviors, for example a campaign
that calls for reducing the use of plastic, or raising awareness about using public transportation
instead of private cars. These campaigns can reach thousands of people and contribute to

changing their daily behaviors.

d) Integration of data and scientific research hanks to modern technological tools,
new media can disseminate environmental information based on accurate scientific research.
Interactive tools such as virtual conferences and advanced digital maps allow users to monitor
the global impacts of climate change through live data. Platforms such as YouTube illustrate with
video clips the environmental impacts of climate change through animation, which helps simplify

complex environmental concepts.

e) The role of influencers in spreading environmental messages Through platforms
such as Instagram and YouTube, environmental influencers have played a pivotal role in directing
their followers’ attention towards climate issues. These influencers often promote more
sustainable lifestyles and promote awareness messages on how to address the effects of climate

change.
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f) Pressure for political change New media has opened the way for human rights
organizations, environmental organizations, and even individuals to pressure governments and
major corporations to address the challenges of climate change, and digital environmental
awareness campaigns provide a space for the public to demand political action aimed at
addressing the climate crisis at the national and international levels.

Although a number of studies have explored media interest in climate change, most are
single case studies, providing data for specific countries. (Janashia, 2022) However, as a result of
their different analytical perspectives, research questions, time frames, media analyzed, data and
methods, it is difficult to compare their findings, and comparative research in turn is missing
despite being described as particularly essential in climate change media. To understand the
extent, nature and geographical areas of such issues, UNESCO has collected data from multiple

sources and analyzed information on a variety of topics (Optic, p. 4).

Collectively, these journalists and media outlets have covered a wide range of topics, from
the causes of climate change such as mining, deforestation, and the fossil fuel industry, to
environmental issues that directly impact their communities, such as corporate encroachment on
their resources, land grabs, mega projects, and the fallout from extreme weather events. In doing
so, they have not only shed light on issues happening in their own backyards but also produced

knowledge about how the global climate crisis manifests itself at the local level. (Sheffer, 2015).

The way the media covers an issue affects how effectively societies deal with the problem.
As climate change takes hold, people will demand information about whatis happening and what
they and their governments can do about it. Wise and responsible media managers see climate
change as an opportunity to grow and better serve these audiences. Even if the media does not
influence policies directly, they influence the environment in which policies are formulated.

Through their reporting, the media can prepare audiences to confront climate change. Covering
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climate change through the media builds a social relationship between the scientific community,

scientists, and policy makers. and the general public) lvanisheva, 2021).

The media in developing countries can inform the international public, attract their
attention, and ultimately promote cooperation to deal with the situation. Climate change is not
just a scientific story, but it carries in itself many stories of human concern. The media can make
people aware of the challenges and the need for effective measures. Experts on this subject
confirm that the challenges of human-induced climate change can be solved by promoting

climate-friendly behavior in which the media can play an important role.

Media attention measures the outcome of this competitive selection process, i.e. the
amount of attention given to one issue compared to the amount of attention given to other issues
at the same time. This basic quantitative measure is therefore a crucial indicator of the
construction of social problems. Although it does not reveal how climate change is framed or
what actors are involved in the media debate, it may have important implications for different
societal spheres: the amount of space the media devotes to information and debate about climate
change indicates the importance of the issue and is likely to influence the general public's

awareness of the problem and its priority. given to her by politicians.

There is a wealth of climate information and engagement methods that use new media,
including oppositional approaches, and new media play an important role in disseminating what

he calls “climate skeptical discourses”:

a) He finds that these discourses in new media have been used to support more

mainstream reporting of conflicting climate viewpoints.

b) New media contribute to the volume of contradictory climate discourses.
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c) New media have a significant impact on climate discourse, citing among other
evidence the influence of opposition bloggers in influencing the committee examining the IPCC
report.

When considering the role of new media in dealing with climate change, three main

overlapping themes emerge:
First: information

It is clear that new media offer individuals a wealth of previously inaccessible information
on an endless range of topics, but how is this source of information being used and perhaps
abused? There are currently more than 35 million websites containing the terms ‘climate change’,
'global warming' or 'global warming’, and climate change information is available through new
media through a range of professional bodies, such as government; companies; Even scientists
themselves, itis suggested, individuals who search the web for information about climate change
are often prompted to do so by an element in traditional news media. However, it is precisely the
availability of information that represents one of the biggest challenges faced by new media.
Individuals can be inundated and overloaded with information. How can one find useful, high-

quality information?

Individuals use search facilities through agents such as Google and Yahoo to navigate
through this sea of information and access the information they need. However, searching new
media requires special skills. They reveal that although there is an intuitive assumption that users
are expert searchers, it is dangerous to assume that digital literacy and information literacy go
handin hand. Although there is no data relating to search activities on climate change specifically,
it may follow that individuals searching for climate information do not also evaluate the source

of the information. which they encounter effectively (Mukata, 2022).
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A range of professional bodies provide climate information and engagement tools online.
This wide range of bodies can meet the needs of different audiences with tailored and targeted
information for climate engagement. The growth of new media has provided ways for established
institutions, as well as grassroots organizations, to engage individuals in ways that are more
personally meaningful. For example, it invites individuals to publish their own interpretations of
the cultural dimensions of climate change: “Share with us your photos that record how climate
change is changing where you are.” Tell us how you feel about the environmental changes you
are witnessing. Facebook is another example of how individuals can get more Of personally

relevant information.
Second: Interactivity

The second major theme is interaction with new media. Web technologies provide new
opportunities for individuals to interact with many other people and create their own content
online. Much has been achieved through the form of communication between many new media.
Web technologies - especially in individual web spaces - create opportunities for people to
receive, participate in, and create their own content. An example of this is the online encyclopedia
Wikipedia.

The entry “Global Warming” has been edited by thousands of individuals, and new media
use something like the Internet. Take for example the Facebook application again which
simultaneously engages multiple audiences, encouraging the viewer to take a number of pre-
determined behavioral actions specific to a set of situations. Most importantly, the user is then
encouraged to send a link to the application to their friends, reporting which group they belong

to and also encouraging their friends to participate.

Another problem with these engagement processes is a lack of follow-up or non-adherence

to behavioral actions, and without a supportive community to remind, repeat and reinforce
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emission reduction options, new engagement methods in media mitigation are unlikely to

engage individuals superficially (Horsley, 2020).

The website is a multimedia messaging hub and contains videos, a user-generated weblog,
news, downloads and a carbon footprint calculator. On the website is the statement: “Everyone,
no matter their age or where they live, can take action to reduce their carbon footprint.” The
online participants were randomly assigned into groups to ensure diversity of opinion, were led
in online deliberations by a trained moderator, and had enough to demonstrate this as a viable
engagement approach that may ultimately be more relevant to the issues, On a global scale such

as climate change.
Third: comprehensiveness

New media agents are enabling and enhancing communication and engagement between
individuals, communities, organizations and others regarding climate change, but are individuals

actually interacting?

A previous section describes how access to new media is expanding to include diverse
geographic and socio-economic populations, providing new opportunities to engage individuals
on the issue of climate change, yet access to or acceptance of new media technologies remains
more limited in poorer, rural and older populations. About three-quarters of the world's

population do not have access to the Internet (Holya, 2023).

New media are more inclusive in that they allow approaches to engagement to begin with
few facilities and resources. This suggests that at least some important skills in content creation
and management are needed. New media can increase the inclusiveness of engagement at the
grassroots level. They can also reduce the perceived distance between scientists, institutions and
their audiences. New media have enabled the disruption of the traditional scientific review

process by launching Nature's electronic resources, including online publishing.
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Each case study provides a more illustrative example of how the three interacting themes of
information, interaction and inclusivity in new media engage audiences with the issue of climate

change.
3. The second topic: Challenges facing media coverage of the problem of climate change

The issue of climate change is one of the most important environmental issues facing the
world today, but media coverage of it faces many challenges that hinder spreading awareness

about its seriousness and dimensions. The most prominent of these challenges are as follows:
3.1. The complexity of the issue and the difficulty of simplifying it to the public:

Climate change is a complex scientific issue that requires a deep understanding of the
environmental, chemical, and physical factors associated with it. Journalists often face difficulty
in simplifying this scientific information to the general public in an understandable way without
sacrificing scientific accuracy, which leads to weak public interest in climate-related content

compared to other topics that are clearer and easier to understand.
3.2. Media bias and economic interests:

Media coverage sometimes suffers from biases resulting from economic and political
interests. Some media organizations may have common interests with major industrial
companies responsible for greenhouse gas emissions, which lead to downplaying the importance
of the issue or promoting misleading information that downplays the severity of the crisis or casts
doubt on its existence. Some governments may also put pressure on the media to limit coverage

of the issue or highlight only certain aspects of it.
3.3. Breaking news dominates media priorities:

The media tends to focus on breaking news and stories that quickly attract viewers, such as

political crises, natural disasters, and wars. Since climate change is considered a long-term issue

JiL Scientific Research Center — Jil Journal of Human and Social Sciences - Issue 115 — May 2025




G
(- QL . .
2025 . guibo - 115 adadl R\ i otnlitel| el | o 92 30

ISSN 2311-5181

and not an immediate one, it is often marginalized in favor of other, more exciting and
controversial issues. Even when it is covered, the media may focus only on extreme phenomena

such as hurricanes and floods, without addressing the root causes or proposed solutions.
3.4. The spread of misinformation and scientific skepticism:

Media coverage faces a major challenge represented by the spread of misinformation about
climate change; as theories are promoted that deny the responsibility of human activity for this
phenomenon. This is contributed by some economic and political groups that seek to protect
their interests, in addition to some voices that promote unscientific information through social

media, which leads to public distraction and questioning of scientific facts.
3.5. Lack of specialized training for journalists:

Media coverage of climate issues requires specialized knowledge of the environmental and
scientific field, which many journalists do not have. Environmental media suffers from a
weakness in the number of journalists trained to deal with complex scientific issues, which leads

to inaccurate or superficial reports that do not provide a clear picture of the issue.
3.6. Lack of sufficient funding for environmental media:

Media outlets specializing in environmental issues are often underfunded, which affects
their ability to produce in-depth, independent content about climate change, and many media
outlets prefer to invest in topics that generate greater financial returns, such as political or social
news, at the expense of environmental issues that do not achieve the same level of advertising

revenues.
3.7. Weak public interest in environmental issues:

The media faces a challenge in drawing public attention to environmental issues, as climate

change may be viewed as a far-reaching issue compared to the everyday problems people face.
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In addition, the use of complex scientific terminology and failure to link the issue to the daily lives

of individuals may lead to a decline in interest in it.
3.8. Inconsistency in media policies:

Many media organizations suffer from the lack of a clear and continuous strategy for
covering climate issues, and interest in the issue is seasonal, as it is focused on only during the
occurrence of environmental disasters or the holding of climate conferences, instead of providing
continuous and comprehensive coverage that highlights the dimensions of the problem and

possible solutions.
3.9. Social media influence:

Although social media allows information to spread quickly, it is a double-edged sword
when it comes to climate change. While it can be used to raise awareness about the issue, it is
also a platform for spreading misinformation and questioning scientific facts, and the algorithms

used on these platforms limit the reach of specialized scientific content to the broader public.
3.10. Weak coordination between the media and scientific institutions:

There is often a gap between the media and scientific institutions as effective
communication channels between scientists and journalists are not always available, resulting in

poor access to accurate information, inaccurate reporting of facts or incorrect interpretations.
3.11. Lack of human stories related to climate change:

Audiences tend to engage with human stories more than dry scientific reports, but many
media outlets do not focus on highlighting the direct impacts of climate change on individuals
and communities, such as the impact of floods or droughts on livelihoods, which reduces the

emotional impact of the issue on the public.
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3.12. Lack of comprehensive media coverage:

Media coverage mostly focuses on certain countries, especially major industrialized
countries, while the impact of climate change on developing countries and small islands, which

suffer disastrous impacts despite their small contribution to carbon emissions, is neglected.
3.13. Impact of complex technical terms:

The language used in scientific reports on climate change may be complex and
incomprehensible to non-specialists, which leads to the public being reluctant to follow climate-
related news. It is necessary to simplify scientific terminology and use easy and direct language

without compromising accuracy.
3.14. Absence of solutions in media coverage:

Many reports focus on disasters caused by climate change without highlighting possible
solutions. This leads to despair and frustration among the public, reducing the incentive to take

action or support climate change mitigation policies.
3.15. Lack of government support for environmental media:

Insufficient support is provided to the media covering environmental issues in some
countries, and independent media are exposed to political or economic pressure if they attempt

to expose environmental problems related to the policies of governments or major companies.
3.16. Weak media coverage in educational curricula:

Journalists in most universities are not taught how to deal with environmental issues in a
specialized manner, which leads to a weak ability of media professionals to convey these issues

professionally and accurately.
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3.17. Changes in audience interests and media trends:

Media coverage tends to follow changing audience interests, and if climate change is not
among the issues receiving widespread attention at a given moment, it is ignored in favor of other

issues that are more attractive to viewers such as political events orimmediate disasters.
3.18. Resistance to change by some sectors:

There are fossil fuel-dependent industries that resist media coverage that highlights the
environmental impacts of their activities, leading to attempts to influence media content or fund

counter-campaigns that downplay climate change or disseminate skeptical information.

The media challenges of covering climate change constitute a major obstacle to public
awareness and making effective policies to confrontit. To overcome these challenges, the training
of journalists in the environmental field must be strengthened, funding for environmental media
must be increased, and editorial policies must be developed to ensure balanced and sustainable
coverage of climate issues. It also requires concerted efforts between governments, media
institutions, and environmental organizations to ensure that accurate information is delivered to

the public and stimulate interest in taking real action to confront climate change.

From the above, we see that confronting these challenges requires restructuring the way
climate change issues are addressed in the media, by enhancing cooperation between media
professionals and scientists, adopting new strategies that make coverage more attractive and
influential, and providing the necessary support for independent environmental media, in

addition to educating the public about possible solutions instead of focusing only on the risks.

In conclusion, new media is considered an essential element in spreading awareness about
the issue of climate change and providing a platform for community participation in possible
solutions. Thanks to its ability to reach a global audience and its effectiveness in stimulating

change, new media can be one of the main drivers for confronting the climate crisis in the future,
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but the challenges posed by this media must be faced to ensure the provision of accurate and

influential content.
4. Conclusion:

In light of what was reviewed, it is clear that media coverage of the problem of climate
change faces many challenges that hinder the media’s role in spreading awareness and
motivating society and decision-makers to take effective action. Despite the progress made by
some media organizations in adopting a more professional approach to dealing with the issue,
the continued presence of obstacles such as scientific complexity, media bias, and the spread of

misleading information limits the effectiveness of this coverage.

Therefore, itis necessary to develop more comprehensive and professional media strategies
that include enhancing cooperation between journalists and scientists, simplifying scientific
concepts without compromising accuracy, and providing the necessary funding to support
independent environmental media. Media institutions must also bear their responsibility in
providing balanced coverage that reflects the seriousness of climate change, while highlighting

possible solutions instead of focusing only on disasters and challenges.

In the end, the media remains a powerful tool in shaping collective awareness, and if
harnessed effectively, it is capable of pushing societies and governments towards adopting more
sustainable policies, which contributes to reducing the effects of climate change and protecting

the future of future generations.

After analyzing the challenges facing media coverage of the problem of climate change, the
research reached a set of important results that reflect the shortcomings and opportunities

available to enhance the media’s role in this issue:
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4.1. Results:

a) Media coverage of climate change remains inadequate compared to its global importance,
with the media dominated by more pressing political and economic issues at the expense of

long-term environmental issues.

b) The complexity of climate-related scientific information creates an obstacle for journalists to

simplify it for the public, leading to a lower level of public engagement with the issue.

c) The presence of media biases and the influence of economic and political interests affect the
integrity of media coverage, as some media outlets avoid highlighting negative aspects that

may harm the interests of major companies or governments.

d) The spread of misinformation about climate change, whether through traditional or social

media, calls into question scientific facts and weakens awareness efforts.

e) Insufficient specialized training for journalists in the field of environmental media leads to
poor quality of media coverage of climate issues, which calls for the inclusion of specialized

training programs in environmental journalism.

f) Limited funding for environmental media limits the ability of media organizations to produce

in-depth, independent content, as issues with greater advertising returns are favored.

g) The weak public interest in environmental issues is due to the media coverage of these issues
not being linked to the daily lives of individuals, making them appear far-reaching compared

to other social and economic problems.

h) Media focus on climate-related disasters over potential solutions spreads frustration rather

than encourages positive action to address climate change.

i) The absence of clear and sustainable media policies in many media organizations makes
addressing the issue of climate change seasonal, linked only to international conferences or

major environmental disasters.
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j) Poor cooperation between media professionals, environmental experts, and scientists leads to
inaccurate transmission of information, which affects public awareness of the severity of the

climate crisis.

4.2. Recommendations:

Based on the results of the aforementioned research, we recommend a set of practical
measures to enhance media coverage of the issue of climate change and ensure that accurate
information reaches the public and decision-makers. These recommendations include the

foIIowing:

a) Allocating fixed spaces in various media outlets (television, newspapers, websites) to follow
up on climate change developments instead of covering them seasonally or only when

environmental disasters occur.

b) Develop media strategies that integrate the issue of climate change into daily news bulletins

and talk shows to increase community awareness of it.

c) Training journalists in the skills of simplifying scientific information about climate without

compromising accuracy, so that it becomes more clear to non-specialists.

d) Producing simple visual and graphic content that explains the impacts of climate change and

possible solutions in easy and understandable language.

e) Develop mechanisms to verify climate information circulating in the media and social media,

through cooperation with climate experts and scientific bodies.

f) Imposing strict editorial standards in media organizations to ensure that reports that are

inaccurate or influenced by economic and political interests are not published.

g) Providing government support or independent environmental organizations to fund
environmental journalism, ensuring its independence and ability to cover climate issues in

depth without financial pressure.
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h) Encouraging media institutions to invest in producing specialized documentaries and

programs about climate change and its impacts.

i) Including specialized courses in environmental journalism within the university curricula of

media colleges.

j) Organizing periodic workshops and training courses in cooperation with climate experts to

qualify journalists to analyze climate data and convey it to the publicin a professional manner.

k) Create joint platforms that bring together journalists with climate researchers and experts to

facilitate the transfer of scientific information in an accurate and easy-to-understand manner.

) Holding periodic conferences between media and scientific institutions to discuss best

practices in covering environmental and climate issues.

m) Promoting successful environmental initiatives and sustainable practices that contribute to
reducing the impacts of climate change, rather than simply covering up environmental

disasters.

n) Encouraging the media to provide innovative solutions to environmental problems, such as
highlighting modern technologies to combat climate change and successful government

strategies.

0) Media organizations adopt editorial policies that oblige them to cover environmental issues

on aregular and sustainable basis.

p) Establish specific standards for how climate change is addressed in the media, emphasizing
the accuracy of information and avoiding exaggerating or underestimating the scale of the

problem.

q) Launching interactive media campaigns that encourage the public to take positive measures

to protect the environment, such as reducing energy consumption and reducing pollution.

r) Use social media effectively to spread environmental awareness, by producing short and

attractive content that suits the nature of digital platforms.
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s) Increase interest in covering the effects of climate change in developing countries and small

islands that suffer from serious environmental repercussions but do not receive sufficient

media coverage.

t) Highlighting human stories that reflect the impact of climate change on individuals and

e communities, enhancing the audience’s emotional engagement with the issue.
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